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By Luke O’Reilly

The 2015 Moscow State University 
Journalism Summer School began on 
June 14th, and for each of us it has been 
one of the most challenging yet reward-
ing fortnights of our lives. We had lec-
tures from leading experts in every field. 
We were given tours of the newsrooms 
of some of the most prestigious and 
influential media outlets in Russia, in-
cluding; The Moscow Times, Kommer-
sant, and Russia Today. 
The purpose of this magazine is primar-
ily to showcase what we have learned 
from attending the MSU Summer 
School. However, it is also a journalistic 
publication in its own right. It was put 
together through scrupulous research, 
and with contacts chased down for 
quotes and interviews. There were false 
leads and dead ends, ignored emails and 
refused Facebook friend requests. 
What sets this publication apart from 
your average student publication is the 
diversity of its writers. We hailed from 
different countries, the Netherlands, 
Ireland, Finland, Bulgaria and even 
Russia itself. 
Within the confines of this magazine 
you will find topics as diverse as the re-
strictions put upon Russian bloggers by 
the Kremlin, an interview with a foreign 
correspondent in Russia, and even an 
article explaining the social psychology 
of the Russian people themselves. 
Special thanks must go to Marina 
Rudenko, who put the magazine to-
gether, and to Diana Kulchitskaya, who 
organized and led the program, includ-
ing all of the visits to different media 
outlets. It is through their time and ef-
forts that all of this has been possible.
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Matti Parkkinen is a 25 year old 
Master’s degree student from Finland. 
His academic interests include Russian 
language and culture, second language 
acquisition, discourse analysis and the 
Soviet Press. In his free time he likes 
to travel and have a good read. He is a 
morning person. 

Leon Smit is a first-year student of 
Journalism at Windesheim University 
in Zwolle, The Netherlands. He is 
just 18 years old, and in the group 
he is therefore better known as ‘the 
baby’. His passions are travelling, 
listening to music and soccer. When it 
comes to journalism, he likes to write 
articles about politics and soccer’. He 
voluntarily writes for a local newspaper 
in his hometown. His ideas about the 
future are a bit vague, as he does not 
quite know what he wants to become 
once he graduates. Probably, he will 
focus on journalistic writing. However, 
he has yet to fully explore television 
and radio as future career avenues, and 
thinks that they may be a serious option 
for him as well. 

Charlotte Jansen studies Journalism at 
the Dutch Windesheim University of 
Applied Sciences in Zwolle. She has been 
living in Zwolle for over two years. She 
hopes that she will get her Bachelor’s 
degree in January. Her major was about 
the fast radio and television industry 
and she has had a minor in journalism in 
foreign undeveloped countries. Her work 
experience in journalism includes travelling 
to Indonesia as a freelance correspondent, 
as well as doing an internship at a 
regional radio and television station in 
The Netherlands. In the future she would 
like to be a correspondent in a foreign 
country, which is what led her to apply to 
the MSU Summer School.

Roos-marijn Jobse is a 21-year old 
Journalism student from the Netherlands. 
She has a minor in invest igat ive 
journalism and a major in radio and 
television journalism. After the summer 
she will do an internship for the website 
of a television program and she hopes she 
will get her diploma within a year. Her 
dream is to be an investigative journalist 
for television media. 

Bernard Kuipper is a 26-year old student 
from the Netherlands. He studies 
journalism at the Windesheim University 
of Applied Sciences in Zwolle, and as a 
journalist his interest lies mainly in gaming 
and entertainment. Being a fanatic gamer 
himself, Bernard knows a lot of the ins 
and outs of the gaming society, especially 
when it comes to League of Legends, 
which is his favourite game. He also has 
taken a particular interest in politics and 
economics, mainly due to the economic 
crisis, which still prolongs to this day. In 
the future he hopes to work for either a 
television show about gaming or, to fulfill 
his dream, working as an analyst for Riot 
Games at Lolesports.com

Egor Romanov is a 25-year old student. 
Fascinated by languages, he graduated in 
2012 from Chelyabinsk State Pedagogical 
University obtaining a degree with honors 
in Linguistics. In 2013 he moved to the 
Netherlands in order to gain international 
experience by studying communication 
at The Hague University of Applied 
Sciences. He is an avid race cyclist and 
music producer. 

Luke O’Reilly is a 21 year old Philosophy 
student from Ireland. He spent his early 
life surrounded by newspapers. Even 
before he could read he would look at the 
cartoons in political magazines and try to 
work out why they were funny. He has 
since realised that many of them were not. 

After finishing his degree in Philosophy he 
intends to go on into a career as a foreign 
correspondent. His interests are current 
affairs, good films and bad television. He 
believes in the old adage that the purpose 
of journalism is to comfort the afflicted 
and to afflict the comfortable. 

Sayeh Moradi is 26 years old, she is a 
communication advisor and a media trainer 
who has done her minor on Journalism 
and Media at The Hague University of 
Applied Sciences in the Netherlands. As 
a communication advisor she informs and 
educates foreign respondents on what 
cultural differences to take into account 
when staying in Russia. As a media trainer 
she advises spokespersons what are the dos 
and don’ts when giving an interview. She 
likes travelling and experiencing various 
cultures.

Iva Kirova is 22 years old and she studies 
TV Journalism in Sofia University "Sv. 
Kliment Ohridski", Bulgaria. She has 
experience as an intern reporter in a 
couple of Bulgarian media outlets and her 
last internship was with the Bulgarian 
National Twwelevision. She wants to 
continue her education abroad and thinks 
that this course in MSU will be very 
helpful for her future plans, as well as her 
professional development. When Iva is not 
chasing the news she likes to do voluntary 
work and she is a part of an NGO for 
control and prevention of HIV/AIDS. She 
loves to travel and to meet new people.

Michelle Seldenthuis just finished her first 
year of studying Journalism at Windesheim 
in the Netherlands. She is 20 years old 
(but sometimes behaves like a 12-year-
old). Her main goal in life is to fill up her 
passport with stamps and visas, because 
she loves travelling and learning. She 
still doesn't know what she wants to be 
when she grows up, but she has a passion 
for storytelling and portraying people. 
Documentary maker Louis Theroux is her 
idol. During her stay in Moscow, she has 
taken the opportunity to learn as much 
about Russian culture as possible.

Dr. Olivier Nyirubugara is a lecturer in 
Journalism and Communication at The 
Hague University of Applied Sciences 
(The Netherlands) and lecturer in New 
Media Production and Web Journalism 
at Erasmus University Rotterdam (The 
Netherlands). His research interests 
include alternative journalism and new 
journalistic practices that result from 
the use of new media (blogging, social 
media, journalist-audience interaction, 
convergence etc.). In the past he worked 
as a journalist for international media 
outlets including Deutsche Welle, Radio 
France International, The Economist 
Intelligence Unit, IRIN, among others.
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How to comment on an online article 

(or not)

By Roos-marijn Jobse

Since 2014 the readers of The Moscow Times newspaper are not 
able to comment on the articles published by the Russian in-

ternational newspaper. According to editor-in-chief Nabi Abdul-
laev, the public can be really rude and the disrespectful comments 
need to be banned from their website: “People compared Putin to 
Hitler on our website and that’s so disrespectful.”

Rude comments aren’t the only problem for Russian media. 
A lot of Russian and international media are bothered by inter-
net trolls. People get paid for placing all kinds of comments on 
different media websites. The trolls either call out people on the 
internet or state propaganda. They post comments about the sit-
uation in Ukraine even when the article is about something else. 
A week ago, the comment section on the Instagram-profile of the 
chancellor of Germany Angela Merkel was blocked because there 
were numerous obscene comments under a posted photo. 

Though, not every medium is shutting down their comment 
section. “Our readers can comment online on our articles. Some-
times when somebody posts a very rude or disrespectful comment 
and we don’t notice it that quickly, other readers will let us know 

and we will delete the comment. So we got a lot of interaction 
with our readers.”says the managing editor at Russia Beyond The 
Headlines Vsevolod Pulya.

The Russian newspaper Kommersant also keeps its comment 
section open. Journalist and political commentator Sergey Stro-
kan says: “We can tell the difference between the genuine com-
ments and the internet trolls. There’s a lot of reactions on the 
articles from Kommersant and we always try to answer, but when 
these are comments from trolls we don’t bother to react.” 

A law that was introduced in 2010 states that Russian media 
outlets have to delete offensive comments, otherwise they will 
be prosecuted. Supreme Court deputy chairman Vasily Nechayev 
said that the law enforced the responsibility of online media. 

Even though some comment sections have been closed, and 
offensive comments deleted, comment sections remain popular 
in Russia. According to a study by the University of Southern 
California done in 2014, there is a growing number of people in 
Russia who respond to Russian media on the Internet. Although 
the comment section is still closed on the website of the Moscow 
Times, their readers can still react on Facebook. 

Murders
Since 2001, the Russian media landscape has 
changed in various ways. For example, sev-
eral Russian journalists have been murdered. 

Paul Klebnikov was shot in Moscow, 
when he left the office of Forbes. He sur-
vived, but due to failures in hospital (the 
elevator didn’t work) and failures in the 
ambulance (it had no oxygen bottle), he 
could not survive.

Anna Politovskaya was murdered in a 
flat in the center of Moscow. She was a 
well-known critic of the Chechen-con-
flict and of Vladimir Putin. In June 
2014, five men were sentenced to prison 
for the murder. 

Independent media
Meduza is a project based in Latvia 
headed by Galina Timchenko. They 
publish in Russian and English, and 
cover events in Russia and around the 
world. On their website they say that 
they prefer facts to opinions in journal-
ism and treat fastidiously the interests of 
officials and big business. 

TV Rain is an independent information 
channel, which broadcasts 24/7 online in 
HD in Russian language. Their principles 
include, amongst other things, responsi-
bility, sincerity, openness and tolerance.  
The channel is also active on social media 
and they have a lot of content to watch 
on Youtube.

State control
Over the years, the Russian government 
has managed to get a strong grip on Rus-
sian media. By launching their own tele-
vision channel (Russia Today) and buying 
newspapers (Argumenty i Fakty), the state 
puts itself in control of what the audience 
sees and reads. Even media outlets that are 
not in hands of the government can still be 
strongly affected by it when the owner is 
manipulable. Another way of controlling 
the media is to make laws that make it 
more difficult to publish controversial arti-
cles. The re-criminalization of libel in 2012 
is a good example of that. Since that event, 
it has become much harder to express al-
legations, because there is a great risk of 
being sued when the journalist cannot pro-
vide enough proof.

History of modern Russian media
By Leon Smit, Matti Parkkinen, Michelle Seldenthu
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By Luke O’Reilly 

Glasnost was one of the major reforms 
of Russian Society following the end 

of the Soviet Union. It is a policy of allow-
ing greater transparency and openness in 
Russian politics and media. Yet Glasnost, 
which translates directly as ‘publicity’, has 
been struggling since the annexation of 
Crimea by Russia. Voices in opposition to 
Putin’s government and the war are seen as 
unpatriotic. There is an official narrative in 
Russian society, one in which the cultural 
importance of Crimea to Russia, and Rus-
sia’s involvement in defeating Germany 
in World War 2 are two of its pillars. Any 
media that goes against this narrative is in 
danger of both indirect and direct pressures 
from the Russian government to cease 
to do so. This pressure is increased by the 
enormous control that the Russian gov-
ernment has over its media, with few truly 
independent domestic media outlets.

Dozhd, also known as TV Rain lost sev-
eral contracts due to publishing a poll ask-
ing if the Russians should have surrendered 
Leningrad during WW2, in order to save the 
cost to human life that the siege brought. The 
siege of Leningrasd was the most costly siege 
in human history, with over 1 million civil-
ian deaths. However, TV Rain’s questioning 
of its necessity caused widespread condem-
nation. Vladimir Putin himself is a native 
of Saint Petersburg, his parents survived the 

siege, and his older brother died in it. The of-
ficial historiography is that the citizens and 
Russian soldiers in Saint Petersburg died in 
order to protect the beautiful buildings of the 
city from being destroyed by the Germans. 
Dozhd was dropped by multiple cable pro-
viders, and has since had to change its offices 
twice. According to its owner Natalya Sinde-
eva it is now struggling to survive, and is on 
the point of bankruptcy. It dared to challenge 
the official narrative of the Russian establish-
ment, and paid for it dearly.

However there is hope for independent 
media in Russia, in the form of the Meduza 
project, an online news outlet set up in Latvia 
in order to avoid the perceived negative influ-
ence of the Russian government. Itv was set 
up by a group of former Lenta.ru journalists 
after the long-serving editor of Lenta.ru Ga-
lina Timchenko was fired by its owner. Tim-
chenko was allegedly let go due to publishing 
an interview with a Ukrainian nationalist 
Dmytro Yarosh. She was replaced by the edi-
tor of a Kremlin news site. Over the next two 
days 73 of the 81 journalists in Lenta.ru quit 
their jobs, and a group of 20 of them relocat-
ed with Timchenko to Latvia to work on the 
Meduza Project. Meduza has since been reg-
ularly publishing articles online in Russian, 
as well as translating a selection of them into 
English for their English language website.

Could the internet hold the key to the fu-
ture of independent media in Russia? Blog-

gers have been greatly restricted, with any 
blogger who has over 3000 followers being 
required by the government to be registered. 
Those who refuse to, or who then do not 
meet media standards in line with main-
stream media regulations will then have 
their blogs shut down. Internet usership in 
Russia, although low by western standards is 
growing fast. Only just over 60% of Russians 
use the internet as of 2014, but this is an in-
crease of over 20% from 2011. Yet Russia is 
still a force to be reckoned with online, con-
taining the highest number of internet users 
in Europe

Valentina Kaledina is an expert in Media 
management in Russia, she believes that 
there is a future for independent media in 
Russia, but not without a great struggle, par-
ticularly financially “independent media will 
continue developing in Russia in the next 
few years, though it will be really difficult 
to manage complex media or such media 
that require huge investments like Dozhd’ 
TV Channel (TV Rain). The TV industry 
in Russia is very attractive and regulated, so 
the owners of TV Rain will have to negotiate 
lots of things constantly with their partners, 
providers or even landlords, as we saw lots 
of problems that they had with landlords in 
past few months.’’ 

However, Kaledina is more positive about 
the future of independent media online  ‘’But 
independent online media will have more 
opportunities and freedom, I suppose. The 
case of Meduza is really interesting. This me-
dia located abroad, but still they write about 
Russian news, politics and economy. At that 
time this was probably the only possibility 
to provide the team with really good work-
ing conditions. In Russia, Internet is not as 
regulated as TV or printed press, where you 
have always think about distribution. So, on 
the one hand, it gives more opportunities 
for those, who are interested to  launch new 
interned media. On the other hand, we see 
some changes in regulations that will require 
to keep the personal data on local data-serv-
ers, for example. This and other changes in 
regulations may prevent some media entre-
preneurs from launching new projects”.- It 
is clear then that although the future may 
not be bright for independent media located 
domestically in Russia, the internet provides 
some hope for it yet.

Glasnost under threat
Can the internet save independent media in Russia? By Michelle Seldenthuis 

With 30% of the population being ac-
tive on social media and an Internet 

penetration of over 60%, the digital world in 
Russia is undeniably growing. It seems that 
digitalization in Russia is finally pushing 
through. The Russian media show a shift 
from traditional channels like newspapers 
and television, to the digital world. More 
and more Russians turn to the Internet 
for their news and entertainment, leaving 
the traditional media with less readers or 
viewers. Instead of reading the news in the 
papers, people choose news sites that can 
update their content at any given moment.

This is not a new trend, compared to the 
‘western’ societies like the USA and Eu-
rope. About ten years ago, those countries 
went through the same transformation as 
Russia is going through today. There too, 
traditional media found themselves com-
peting with the Internet. According to 

Randy Covington, professor at the Uni-
versity of South Carolina, American adults 
now spend more time online than watch-
ing television. “Television is a passive expe-
rience”, says Covington. This is why many 
people turn to the Internet. The younger 
generation is looking for a way to interact 
while receiving news. This is also the case 
in Russia. Yet, there is a difference. “In a 
country where digitalization is just devel-
oping, there are a lot more digital natives”, 
explains dr. Jens Wendland, German jour-
nalist and professor. Digital natives are the 
children that don’t have to adapt to new 
technology; they grew up with it. This 
means that they are able to quickly adapt 
to new developments.

The effect of digitalization is depro-
fessionalization of the news media. The 
Internet gives everybody a chance to be a 
journalist. Many non-professional news 
channels pop up as a result. Is that a bad 

development for the quality of journalism? 
“It is a good question, because what is qual-
ity? I think quality doesn’t depend on tech-
nology. It depends on us journalists”, says 
Randy Covington.

To Lyudmila Kruglova, professor at 
MSU, this trend is still quite new. She 
says: “I don’t think in good and bad. We 
just need to study this trend, so we can un-
derstand it. It’s something new, and new is 
good.”

The irreversible digitalization in Russia 
seems to be a challenge for traditional news 
media. They will have to adapt to the Inter-
net if they want to survive. Non-journalists 
make this even more difficult by under-
standing what the audience wants, and giv-
ing them that. But according to Covington, 
the ‘real’ journalist won’t disappear. “Our 
jobs will get more complicated. But it’s not 
technology that makes one successful. It’s 
the stories.”

Russian media are going digital
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By Leon Smit
A bald, middle-aged man enters a Starbucks, nearby Tsvetnoy Boule-
vard, a metro station in Moscow city centre . This establishment of the 
popular American café chain is located closely to the Old Moscow Cir-
cus, a popular place in the northern part of the Russian capital. Con-
trary to the well-visited circus, the café is quiet. The bald man glimpses 
around, and then seems to have found what he was looking for. “I want 
to apologize for being so late,” he says. “Can I offer you a coffee?”

That bald man is Andrew Kramer,  42. At first, he might look as an av-
erage American tourist in Moscow, but he is everything except that. The 
man from The Golden State has been working as a correspondent in Rus-
sia for ten years and he writes for one of the most influential newspapers 
in the world, The New York Times. In his interview Kramer told us about 
the profession of a correspondent, about Russia and described the latest 
trends in journalism.

How did you begin your career as a correspondent in Russia?
My interest for Russia comes from secondary school. I learnt Russian 
there. Later, in the nineties, I worked as an English teacher in Russia. 
After that, I began working in New York at Associated Press. That was 
horrible, because I used to work at night and the job was mostly about the 
articles that came in from Asia. Since 2005, I have worked in Moscow for 
The New York Times.

What are the essential requirements for a correspondent in Russia?
A correspondent in Russia differs not that much from any other corre-
spondent. It might help when you speak Russian. In my case, I spoke Rus-
sian already. If I hadn’t, I could have learnt it by getting Russian courses 
from the NY Times. You also have to like travelling. But the main thing: 
you have to have an eye for news, you must be interested in the story.

The profession of ‘correspondent’ is probably not a stereotypical nine-
to-five-job, is it?
No, it isn’t. You can compare it with running a small company, sometimes 
it is very busy, sometimes it isn’t. But now, with the crises that are going 
on here, it is. Take for example the Ukraine conflict and the economic 
sanctions which are applied to Russia.

There probably are times with little exciting news. What do you do 
then?
On those occasions I travel to areas where there is news. That occurred 
for instance a few years ago. Nothing exciting was going on in Moscow. I 
went to a conflict in the dusty little town of Nazran, in the south of Rus-
sia. It was just before Christmas and therefore I didn’t want to go there. 
‘I am not having Christmas over there’, I told my chief. That wasn’t his 
concern, he told me. I had to go. They made us a lovely Christmas there, 
by the way.

Andrew Kramer is a US journalist, who works for The New York Times since 2005. He is 42 years old and was born in Northern 
Carolina. He studied history, before joining the Associated Press office. He works in Russia since 2005. 

‘‘Getting information in Russia   
  is becoming harder’’

Russia is not really famous for its open way of policy and its trans-
parency. Taking that into consideration, how hard is it to be a 
Russian correspondent?
It is getting harder and harder. Due to increasing tensions between 
the US and Russia, Russian organisations don’t like it when you 
know much about their policies. Security is winning from the open 
society. I got that experience, not even long ago. I was planning to 
visit a factory. At the last moment, they cancelled it. Why? I don’t 
know. They might have been afraid that you discover something, that 
you might gain some information they do not want you to know. But 
that’s just speculating.

What do you do in such a case?
Without thinking: “Visit a different factory, haha. If you’re denied 
access, you write the story in another way. The New York Times is 
not for no reason the ‘last man standing’.”

You mainly write about economics. Considering the financial 
sanctions against Russia, how difficult is it for you to get reliable 
information from governmental organisations?
Of course, goverment will have as much control as it possibly can on 
information that gets published, so sometimes it is difficult to get 
good information. I don’t know if that’s done differently in Russia 
than in the US, but I think that the Russian government is a bit 
more closed than the US one. People in the US pay taxes, and they 
want to know what happens with their money. Therefore, I think 
that America is more transparent. Russia has more propaganda, I 
would say. But think of George Bush’ weapons of mass destruction 
in Iraq. The American government lied in that case too. Politicians 
are storytellers as well, they’ll defend their own lifestyle. They’re pub-
lishing all kinds of misinformation.

Speaking of freedom of speech and press in Russia: is there any?
Freedom of press is not really obvious here when you don’t own the 

media outlet. I refer to the owners of big media companies. They 
have tight connections to the government, so sometimes they decide 
what you can write and what you can’t write about. But as I work for 
a foreign newspaper, my articles won’t got checked by the Russian 
government. I can write almost anything I want.

The number of foreign correspondents in Russia is decreasing. 
What is your explanation for this trend?
Well, I think that is mainly because of the economic situation in 
the US, in my opinion it has nothing to do with the situation in 
Russia. The financial crisis, back in 2008, got a lot of newspapers 
bankrupt. Some of the newspapers that were able to maintain, went 
local. News is like business.

But these days we almost all have access to the Internet. We can 
use Twitter to keep up with the news and there are apps like Peri-
scope and Meerkat: why should we still have foreign correspon-
dents?
Although those examples can be helpful, those things can’t do every-
thing that a human being can. Let’s take Twitter for example. If you 
read your Twitterfeed about what is happening in – for instance – 
Ukraine, you have absolutely no idea what’s actually going on. That 
is why I think we will always need foreign correspondents.

So according to you, correspondents will have a future. How does 
it look like for them?
It will still be an important job, but it will be different than the pro-
fession of correspondent used to be, of course. That’s because of the 
digitalisation. Correspondents must be able to add something extra 
value to their stories, for example a good photo. Access to that digital 
opportunities like photography does not instantly mean you’re good 
at it; although almost everyone has a smartphone with a camera 
these days, there are a lot of bad photo’s. That is a mistake that a lot 
of journalists seem to make.

Being a foreign correspondent 
in Russia
By Bernard Kuiper 

What do you need to know?
• Language. Most Russians have very limited English skills, so to understand what’s actually being said it’s useful to have some linguistic 
knowledge. Next to that, they use the Cyrillic alphabet, which can be quite confusing at times, so you might want to prepare for that aswell.

• Mentality. Russians have a different mentality from the western countries. You won’t see them smile very often on the street, but when you 
get to know them, they’re actually warm(?) people.

• History. Russia has a great deal of history, and many of the buildings you see in Moscow have great historical value. Russians are very proud 
of their rich history, and to grasp how Russians are, history is very important.

Also, you need to have the will to explore the culture. Russia has a pretty complex structure of social status and business life. 
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The foreigner who became a pioneer
Derk Sauer is the media tycoon, who revolutionized the Russian media market 

By Bernard Kuiper

Derk Sauer is a Dutch media entrepreneur who decided to go 
to Russia when the state reform happened back in the ear-

ly 1990’s. He formed the expat-newspaper The Moscow Times, to 
inform expats about Russian news. Sanoma took an interest in the 
newspaper and bought it from Sauer, making The Moscow Times 
part of Sanoma Independent Media. Today, Sauer is the chairman 
of the board at RBK in Russia, and he runs a publishing company in 
the Netherlands. But what impact did he have on the Russian press?

Culture shock
According to media management expert Valentina Kaledina, 
his impact was huge: “Through his projects, he changed Rus-
sian national media landscape step by step after the collapse 
of the Soviet Union”. One of these projects was the launch of 
the internationally known magazine ‘Cosmopolitan’. “Even I 
remember that it was a cultural shock for the female audience, 
who got a source of alternative information on career and rela-
tionships, and it became a platform for an open conversation”, 
Kaledina says. “Another example is Yoga magazine, which was 
not a business project, but first of all a project about healthy 

life. More and more people became involved into yoga activity 
thanks to this magazine. So lots of his projects did not only 
have a business impact, but a social impact as well”.

Business
Of course, there was also a business side. As time progressed, 
Sauer became one of the few successful independent media 
entrepreneurs. Similar to Victor Shkulev, currently president 
of ‘Hearst Shkulev Media’, he created a print media empire, 
which consisted of magazines such as Cosmopolitan, Esquire, 
Harper’s Bazaar, Grazia and National Geographic. Kaledina 
states that Sauer is a very smart businessman too: “The case 
of Mr. Sauer is a very rare case where an entrepreneur made 
a successful exit from his business: he sold his share to world 
media giant Sanoma Magazines International, and he did it at 
the right time as the business was at its best condition at that 
time.” She also has some advice for future media pioneers: “I 
sincerely think that those who are interested in launching new 
media have to learn from Mr. Sauer. He has been thinking not 
only as media mogul, but also as a journalist during all times. 
He is obsessed with checking facts and figures and always de-
mands for his journalists to do the same”.

Russian Culture in 5 Dimensions
By Sayeh Moradi

You have just graduated in Journalism 
& Media as a foreign correspondent 

and your interest lies in Russia, so you 
thought ‘why not work in Russia?’. You are 
in Russia and perhaps you are experienc-
ing difficulties with the language or the 
culture. You will only be able to improve 
your language skills by educating yourself 
or by following courses. Unlike language, 
culture is something that you need to ex-
perience to get a full understanding. There 
are theories that can help you to get there 
and to reduce the risk of experiencing cul-
ture shock. Geert Hofstede’s, who is fa-
mous for developing five cultural dimen-
sions, can help you to learn more about a 
country’s culture. So what are these cul-
tural dimensions? 

Power Distance Index (PDI)
This dimension indicates the degree to 
which the less powerful members of a 
country accept and expect that power is 
distributed unequally. The figure below 
illustrates that 93% of Russians accept 
and expect that the distribution of power 
should not be equal. So what does that 
mean for you as a journalist? In a country 
with a high power distance status sym-
bols are of great importance, status roles 
are strongly reflected and represented by 
behaviour. The communication structure 
is in most cases top-down and a clear 
mandate for tasks should be provided.

Individualism versus Collectivism
This dimension can simply be described 
in the difference of whether people’s 
self-image is defined in terms of ‘’I’’ or 
‘’we’’. Probably you have some thought 
on whether you will click with Russians. 
Are they self-centred or people-centred? 
Do not be surprised if your initial im-
pression is that Russians are distant. In 
Russia people talk in ‘’we’’ terms, once 
they get to know you, it is noticeable 
how much they actually are people-cen-
tred. Russia has a collectivistic culture, it 
is very important for you to build a rela-
tionship before focusing on your tasks. It 
is crucial for journalists to work on net-
working to be able to do their research 
well. Being personal, authentic and trust-
ful can help you a lot. 

Masculinity versus Femininity (MAS)
In Russia the emphasis is on liking what 
you do, unlike cultures with high mascu-
linity level where they focus on what mo-
tivates people and wanting to be the best. 
Quality of life is more important and it 
is a sign of success. The majority does not 
like standing out from the crowd. If you 
are from a masculine culture, you probably 
think ‘who does not want to be the best?’ 
In Russia your success should not make 
others feel less important, it is not about 
being competitive, it is about cooperation 
and modesty. In most cases, dominant be-
haviour is accepted if it comes from the 
boss but it is not appreciated when it comes 
from friends and colleagues. So the tip for 
you is to talk modestly about yourself until 
proven otherwise and remember it is most-
ly about ‘’we’’ but it does not mean you have 
to give up on your dreams.

Uncertainty Avoidance Index (UAI)
Russia scores highest on this level. Russians 
feel threatened by ambiguous situations. You 
may have noticed that that they can be very 
formal and distant, and that might give you 
the feeling that you are not liked or accepted. 
Do not worry! Russians prefer background 
information and context, so it is not per-
sonal. For Russians, being formal is a sign 
of respect. Something more related to your 
work, imagine you are having a meeting and 
you feel like people are not really prepared 

for the meeting. Well, if Russians are not 
prepared that is because they want to get 
to know you first. But do not be surprised 
when they do have a detailed planning and 
briefing because that is also very common. 

Long Term versus Short Term Orientation
Russians are long-term orientated, it means 
they are willing to make an effort to pre-
pare for the future. They are perseverant in 
achieving results, you have to keep in mind 
that being perseverant and pushy are two 
different things.

Indulgence versus Restrained
Last but not least, Russians are very re-
strained. People with this orientation have 
the perception that their actions are re-
strained by social norms and feel that in-
dulging themselves is somewhat wrong. It is 
very natural to have the tendency in being 
doubtful and believing in bad outcomes. It 
might sound negative to you if you cannot 
relate to it, but if you are optimistic and 
wrong, you are a fool. Beth Knobel, who has 
been reporting from Russia since the ear-
ly 1990s, explains that “there's no problem 
dealing with ordinary Russians. Getting out 
into the field is still almost always a terrific 
and fun experience. The Russians are a warm 
and wonderful people, and are exceedingly 
kind to foreigners. We've literally had people 
share their last loaf of bread with us...along 
with their last bottle of vodka’’.

Geert-hofstede.com
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By Iva Kirova 

‘If you believe in freedom of speech, 
you believe in freedom of speech for 

views you don’t like. If you’re in favour of 
freedom of speech, that means you’re in 
favour of freedom of speech precisely for 
views you despise’ 

Noam Chomsky.

The subject about freedom of speech in 
media has always been widely discussed. 
The analysis of Freedom House shows 
that global press freedom declined in 
2014 to it’s lowest point in more than ten 
years. Of the 199 countries and territo-
ries assessed during 2014, a total of 63 
were rated “Free”, 71 “Partly Free”, and 
65 “Not Free”. 

But freedom of speech is perceived quite 
differently in every country. For the West it 
is almost impossible to perceive the Rus-
sian journalism as free. It’s a fact that in 
all the international media researches and 
rankings Russia is placed at one of the last 
places considering freedom of speech. For 
example in the World Press Freedom Index 
of Reporters Without Borders the Russian 
Federation is ranked #152 out of 180 coun-
tries in the 2015.

But does that mean that freedom of 
speech doesn’t exist? Or that there are 

no good journalists? How exactly do the 
Russian journalists see their freedom?

In order to understand the situation in-
side we will have to consider the data of two 
research projects.  The first one is from 2012 
and its dedicated to comparative analysis 
of Russian, Swedish and Polish journalists. 
The second is an ongoing BRICS country 
region project. Maria Anikina - PhD in 
Theory  and Sociology of Journalism at the 
Faculty of Journalism, MSU - who works 
on research and analysis, distinguishes two 
aspects about the professional media free-
dom and independence in the profession.

Intergenerational gap or difference
‘If we speak about freedom, it is a sensitive 
question in the Russian case. We see here 
some peculiarities because we face now 
at least three generations of journalists -  
younger than 30, 35 the most active group 
between 35 and 50-55, and older generation 
of people who are still active in the profes-
sion. These groups are interesting because 
the older group can give us their profes-
sional experience during different periods of 
history and political life of our country and 
describe issues of freedom and indepen-
dence in journalism as a profession. We can 
see some curious things because people with 
large experience sometimes understand cur-
rent situation as more independent than 

when they began their professional expe-
rience. A younger generation of journalists 
of course are not satisfied quite often with 
the degree of independence and autonomy 
in the professional activity.’

General trends in perceptions of profes-
sional autonomy
‘Russian journalists are more independent 
in the smaller details, because sociologists 
ask different kinds of questions and start 
with deciding about the topic of the text 
and the source of information. A journalist 
doesn’t think about this, so they have more 
freedom with low-level questions such as 
the current field of work and issues of pro-
fessional activities. But while they are im-
proving in their ability to describe things 
more and more significant, in a professional 
sense we see that the degree of autonomy is 
shrinking, and with that, so is their freedom.

At the same time, self-censorship is some-
thing which influences the quality of jour-
nalism. If we exclude the government factor, 
a major role over the journalists is the public 
pressure. Frequently they face the dilemma 
to be objective or to be patriots. Because 
sometimes as Maria Anikina said ‘it’s not 
only about the mission, not only about the 
goals in the vision of the profession but as 
well speak about the limitations, the barriers 
which our journalists can name and can see’.

Freedom of Speech in Figures and Quotes
By Charlotte Jansen 

If you are a Russian blogger with more than 3000 unique read-
ers a day, you have to be careful about publishing content. In 

May 2015 the Russian watchdog Roskomnadzor introduced a 
new law for bloggers putting any who achieve that number un-
der the same regulations as mass media. Facebook, Twitter and 
Google now have to give all the contact information and activ-
ities of their users to the Russian government. If social media 
refuses to do that, then the Russian government will block so-
cial media for everyone. Whether you are a blogger, or not, what 
do these new rules mean for freedom of speech? 

Russia Today, one of the biggest television stations in Russia, 
says that such authors will have to register with the watchdog, 
follow the same rules as journalists who are working for a con-
ventional state-registered mass media. ‘’For them it’s no longer 
allowed to write for example advices on how to commit a suicide, 
hate speech or drawing heavy critisism.’’ Maybe it’s good that 
there is some kind of control for posting hate speech or really 
heavy redicalised stuff as well, but in my opinion it is better that 
you can publish and read anything you want. 

And that is not the only thing bloggers have to deal with. If 
you have reached the amount of 3000 visitors, the government 
is also allowed to follow all of your activities online. Even if you 
don’t use Google, Twitter of Facebook. In my opinion, if all of 
your activities are controlled by the state, there is no freedom of 
speech in Russia. But in this way, when everyone is able to post 

stuff online, is freedom of speech a good or a bad thing?
I think most of the readers are able to make their own desision 

if articles are right or wrong, they can figure that out themselves. 
As in: ‘’Is it ok what I was reading or was it just a ridiculous 
thought of the writer?’’ I think that most of the readers will know 
that they are reading a blog or a real news website. 

LiveInternet, a web counter told Russia Today there were about 
500 Russian bloggers with more than 3000 daily unique visitors 
and there are about 1500 Russian-speaking Facebook users with 
more than 3000 daily visitors. 

A few months ago the watchdog introduces something new. 
Internet memes of public or famous Russian people are no lon-
ger allowed on blogs. Roskomnadzor thought: If someone posts 
a meme that is not in line with her or his personality, then it is 
illegal. And anyone who violates this rule can be judged and con-
demned under the law. 

Some sort of control is good, but in my opinion this is going 
way too far. I do believe that you should not be allowed to dis-
criminate, or to harm someone’s privacy online. However, as long 
as you follow these rules, I believe that you should be able to post 
a meme online. 

But, on the other hand: what is the point of posting memes 
with public people in it? My conclusion is that some of control 
is probably good, but we all do not know how far we have to go. 
If you are not discriminating someone or harming their private 
life, I think you’re allowed to post everything you want, whether 
you are critical or not, or either post a meme or a long read on 
the internet. 

Web regulation going strong in Russia
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By Matti Parkkinen

Approching Moscow by train from St. 
Petersburg, one cannot ignore the 

monumental tower, the height of which is 
over half a kilometre, on the left hand side 
of the tracks in the north-eastern district of 
the Russian capital. Ostankino TV tower is 
the iconic symbol of the Russian television 
industry; on its grounds is based a massive 
complex of studios and companies, which 
produce approximately 100 hours of televi-
sion content daily to the federal and local 
networks of the world’s biggest country. 
The underlying question is how long the 
television will survive as the most popu-
lar media consumed by the people of the 
Russian Federation. Some statistics show, 
that the social media giant VKontakte has 
already surpassed Russian Channel One in 
daily and weekly audience.

Ostankino
What is this mega centre of ongoing tele-
vision history situated north of the Mosk-
va river? Well, first of all, Ostankino was 
established in 1967 and its production fa-
cilities and office premises today take the 
space of about 40 football pitches. On its 
grounds work approximately 2000 staff 
who produce about 100 hours of daily con-
tent to cable, terrestrial and satellite net-
works in Russia and abroad. This includes 
both radio and television transmissions. 
For the curious, one can visit the museum 

of television and radio on its grounds, or 
ascend to the huge TV tower for the price 
of 900 roubles. According to rumours, the 
plans for the colossal tower were approved 
personally by the First Secretary of the 
Central Committee of the Communist 

Party of the Soviet Union, Nikita Khrush-
chev himself. 
The audience of traditional television 
broadcasting in Russia is aging. The 
amount of content watched on television 
increases proportionally with the age of 
the viewer. This means that young people 
watch less TV whereas older people, espe-
cially women, watch more and more. 
In the era of fast communication, how does 
Ostankino cope with technologies such 
as mobile and online video? If we look at 
some of the partners of this production gi-
ant, all of them produce content online and 
are active on social media. This is where 
TV channels and production companies 
need to be in order to attract, especially 
younger, audience. According to statistics, 
every other Russian citizen living in a city 
watches online video regularly. The huge 
popularity of social media platforms make 
them a must for traditional TV broadcast-
ers and some researchers even point out 
the fact that social networks are transform-
ing into mass media. This blurs the distinc-
tion between new and traditional channels 
of transmission.

Is there a challenge for Ostankino?

VKontakte
Travelling in Moscow can be interesting. 
Descending on the escalator on one of the 
busiest metro systems in the world, one’s at-
tention is easily drawn to fellow passengers. 
Most of them use portable devices, such as 
smartphones and tablets to browse the in-
ternet, which is provided for free in the 
Moscow Metro. Many of these people use 
the social network application VKontakte. 
What is it about?*

Having a quick glimpse on VKontakte, it 
seems that many of the popular TV chan-
nels in Russia are active on this platform. 

Embedded video, pictures and links to live 
transmissions and other content are easily 
provided, in addition to text. The fact that 
Russian internet users spend about half of 
their time on social networks make them 
an attractive additional platform for tradi-
tional TV channels, to spread their content. 
Some broadcasters are more active on social 
media than others. Below we see that some 
TV channels’ sites on VKontakte attract 
relatively big audiences.
Television will survive if it finds a way to 
utilize social media platforms to transmit 
their content. Some of the broadcasters are 
already doing this.

New media vs. Traditional media 
Within the boundaries of Russian 
Federation, television is the biggest 
media in terms of audience and con-
sumption. Younger people watch it 
less than the older generation, thus 
making them more active internet 
consumers. Social media platforms, 
such as VKontakte, offer tradition-
al media companies a new way of 
transmission in addition to tradition-
al methods. By having sites on social 
media the big companies, such as 
CTC maximize their audience reach. 
To answer my initial question, is Os-
tankino challenged, I would have to 
conclude that it is not. In the world of 
digital age internet has emerged as a 
new channel to transmit content. This 
is often done by using social media.

*Quick facts
Established in 2006
More than 300 million registered users
More than 70 million daily users
Approximately 65 % of the users are from Russia

Around 60 % of the users are aged 25 and older
3rd most popular website in Europe (after Face-
book and Twitter)
Supports over 70 languages (including English)

What are the main features of VK?
By Egor Romanov

The key differentiator of VK from its most popular 
alternative, Facebook, is its multimedia service. VK 

supports audio and video, which allows users to stream 
all the latest from the world of music and film industry 
directly to their profile. In addition, VK offers its users a 
straightforward messaging service that is simple to use 
and navigate. When it comes to news feeds their functions 
are similar to Facebook, meaning that what friends are 
sharing will appear on a user’s screen instantly. 




