Federal State Budgetary Institution of Higher Education

®eepanbHOE roCyIapCTBEHHOE 0I01KETHOE 00pa30BaTeIbHOE

YUPECKIACHUE BBICHIETO 06p330BaHI/IH

Lomonosov Moscow State University

MockoBCKUM roCcyJapCcTBeHHbIN YHUBepcuTeT UMeHu M.B. JlomoHocoBa

Faculty of Journalism

(I)aKyJILTeT KYPHATUCTHKH

STATE EXAMINATION PROGRAM / TPOT'PAMMA IT'OCYJAPCTBEHHOI'O
IK3AMEHA

MASTER’S DEGREE PROGRAM / MATUCTEPCKASI ITPOT'PAMMA

BASIC PART / BA3OBAS YACTb

Recommended for the training program 42.04.02 «Journalismy / PexomenayeTcst 1Jist
HanpasJieHus noAroToBku 42.04.02 «/KypHajaucruka»
Graduate degree: Master / Ksanugukarus (CTEeHb) BBITYCKHUKA: MAarucTp
Field of training: Journalism / ITpoduis — XKypHanuctrka

Form of training: full-time / ®opma oOy4enus: ouHast

Moscow / MockBa

2024



Final State Certification Program was developed and endorsed at the meeting of the Academic
Council of the Faculty of Journalism, Lomonosov MSU 27.12.2023 in accordance with the self-
established by Lomonosov MSU educational standard, approved by order of Lomonosov MSU dated
December 29, 2018 Ne 1771, 1772 (as amended by the orders of Lomonosov MSU dated September 11,
2019 Ne 1109, dated June 10, 2021 Ne 609, dated May 29, 2023 Ne 700, 702, 703) for the implemented

professional training programs of higher education in the field 42.04.02 “Journalism”.
Year(s) of admission — 2022, 2023.

[Iporpamma rocynapcTBEHHOW MTOTOBOM aTTecTalMy pa3padoTaHa M YTBEpXKJeHa Ha 3acelaHHH
VYuenoro CoBera (akynbreta KypHamuctuku MIY 27 nexkabps 2023 1) B COOTBETCTBHU C
CaMoCTOSITeNbHO ycTaHOBIeHHBIM MI'Y 00pa3oBarenbHBIM CTaHAAPTOM, YTBEPKACHHBIM Ipukazom MI'Y
ot 29 nexabdps 2018 roma Ne 1771, 1772 (B penakiuu npukazoB MI'Y ot 11 cenrsops 2019 roma Ne 1109,
ot 10 urons 2021 roma Ne 609, ot 29 mas 2023 roga Ne 700, 702, 703) mis peanu3yeMbIX OCHOBHBIX
npodecCHOHANBHBIX 00pa30BaTENbHBIX MPOTPAMM BBICIIEIO 00pa30BaHUS MO HANIPABICHUIO MOJITOTOBKU

42.04.02 «Kypnanuctuka.

I'ox (romer) npuema Ha o0ydyenne — 2022, 2023.



Professional activity of a modern journalist /

IIpodeccuonanbHast 1eITEJIbHOCTH COBPEMEHHOI0 'KYPHAJIUCTA

Questions for the state examination / Bonpocsl Kk rocyiapcTBEHHOMY IK3aMeHY:

1. Journalistic text and media content: originality of content and structural components.

2. Specifics of genre usage in modern journalism.

3. Creative process in modern journalism: traditions and innovations.

4. Modern methods of working with information sources in journalism.

5. Specifics of journalist’s work with social networks: an algorithm for searching and verifying
information.

6. Data journalism: general characteristics and popular formats.

7. Transmedia storytelling in journalistic projects.

8. Multimedia story as a digital journalism format.

1. XKypHanucTcKUil TEKCT U MEAMAKOHTEHT: CBOE0oOpa3ue COJEp’KaTENbHBIX U CTPYKTYPHBIX
KOMITOHEHTOB.

2. OcoOEHHOCTH UCTIONB30BaHMS JKaHPOB B COBPEMEHHOM KYpPHAIHCTHKE.

3. TBopueckuii mporecc B COBPEMEHHOM KYpPHAIUCTUKE: TPAAULIUU U HOBALIUH.

4. CoBpeMeHHbIE METO/IbI PaOOTHI C HCTOYHUKAMHU UHQOPMAILIMU B )KypHAIUCTUKE.

5. OcobOeHHOCTH pabOThI KYypHAIUCTA C COLMAIBHBIMM CETSIMU: JITOPUTM MOUCKA U IPOBEPKU
UHpOpPMaLIUH.

6. XKypHanucTuka 1aHHBIX: 0011ast XapaKTepUCTHKA U OMYJIsIpHbIe (hOpMaThI.

7. TpaHCMEOUINHOE IOBECTBOBAHUE B KYPHAJIUCTCKHUX ITPOCKTAX.

8. MynbpTumenuitHas ucTopus Kak popmaT uudpoBoil KypHATUCTUKH.

The public mission of a journalist and their professional duties The subject and objectives of
the course. Continuity of tasks and the purpose of the discipline. Characteristics of educational
technologies. The mission of journalism, public functions. The values of the profession. Professional duty
of a journalist. The history of the profession. Transformation of the image of a journalist. Professional
responsibilities: classical concepts and their dynamics in the modern era. Moral grounds of the profession:
the concepts of duty, responsibility, conscience, dignity, honor. Career in journalism.

/ Ob1mecTBeHHasi MHCCHSI )KYPHAJIMCTAa H ero mpodecCHOHAIbHbIE 00s13aHHOCTH. Muccus
KYpPHAJIMCTUKH, oOmecTBeHHble (QyHKuuu. LlenHoctn mnpodeccun. IIpodeccuonanbHblil 10T
KypHanucta. HWcropuss mnpodeccun. Tpanchopmarusi oOpasa xypHaiucta. [IpodeccuonanbHbIe
00SI3aHHOCTH: KJIACCHUYECKUE NpEACTAaBJICHUA W UX AUHAMHUKA B COBPCMCHHYIO 3IIOXY. HpaBCTBeHHLIe
OCHOBAHUA HpO(i)GCCI/II/IZ IIOHATHUA O0JiIra, OTBETCTBEHHOCTHU, COBECTH, NOCTOMHCTBA, YECTH. Kapbepa B
KYPHAINCTUKE.

Modern conditions of professional activity of a journalist The external environment of
professional activity. Concepts of media space and media system. The structure of the media space. Types
of media systems. Post-Soviet transformations of the Russian media system: development trends. The
concept of typology, typological features. Media channels, media platforms. The impact of external
technological conditions on the nature of a journalist's professional activity/

/ CoBpemMeHHbIe YCI0BHSI MPO(eCcCHOHAIBHON AeATeIbHOCTH KypHaaucTa. BHemnHss cpena
HpO(I)eCCHOHaHLHOﬁ ACATCIIbHOCTH. ITonsgarusa MCAUAIIPOCTPpAHCTBA U MCIUACUCTCMBI. CprKTypa
MeauanpocTpaHcTBa. Tumnsl MeauacucreM. [locTcoBerckue Tpanchopmanuy poccuicKoil MeInacucTeMBbl:
TECHACHIINU Pa3BUTHL. Iloustue THUIIOJIOI'uH, TUITOJIOT'NYCCKUEC IMPpU3HAKH. MCI[I/IaKaHaJIBI,
MeauariaTdopmbel. Bo3aeiicTBre BHEITHUX TEXHOJOTHUECKUX YCIOBUN HA XapakTep MpoQecCHOHAITBHON
ACATCIIbHOCTH KYPHAJINCTA.



Text and content as the basic concepts of journalism. The concept of the text and its
components. Media content-media text-journalistic text. The topic of the journalistic text and its
components: fact, situation, problem. Practice: typical mistakes. Text in the context of other media
concepts: content, agenda, conception, etc. Formation of the agenda, gatekeeping. The audience's agenda.
Effectiveness of agenda: media transit. Transit indicators. Typology of media content.

/ TekecT M KOHTEHT KaK OCHOBHBbIE€ IOHSITHS KYPHAJIUCTUKHU. IlongTue Tekcra U ero
COCTAaBJIAOIIUC. MC,Z[I/IaKOHTeHT — MCAHNATCKCT - )KypHaJ'II/ICTCKI/Iﬁ TekcT. Tema KYPHAIUCTCKOI'O TCKCTAa U
€e KOMITOHEHTHI: (hakT, cuTyanus, mpodiema. [IpakTuka: Tunu4Hble OmMUOKH. TeKCT B KOHTEKCTE APYTHUX
MG,HHI}'IHLIX MMOHSTHH: CO,I[ep}KaHI/Ie/KOHTeHT, IIOBECTKA OHs, KOHUCIIMA U T./. (DopMI/IpOBaHI/IC IIOBECTKH
nust, redTkunuHr. IloBecTka aymutopun. DQPQPEKTUBHOCTH MOBECTOK: MeAuaTpaH3uT. WHAWKaTOpHI
TpaH3UTa. Tumnonorus MEANAKOHTCHTA.

Creative process in journalism: transformation of operational activities Conditions of author's
creativity in journalism. Paradoxes of creativity in journalism. Technology and creativity. Basic business
model. Working on creating a text: the sequence of actions and tackling problems. Genre types of
journalistic search: news, analytical, investigative journalism. New concepts of author’s activity. The
main directions of transformation. ‘Smart services’ in the work of a journalist. Prospects for the use of
artificial intelligence systems.

/ TBopueckuii mpouecc B KypHAJIMCTHKe: TPpaHcopMAaIlUs ONePANHOHHOM JIesITeJTbHOCTH.
VYcnoBuss aBTOPCKOrO TBOpUYECTBA B KypHanuctuke. llapamokcel TBopyecTBa B IKYPHAJIMCTHKE.
Texnonoruu wu TBOPUYCCTBO. ba3oBas MOACIb OCATCIbHOCTH. Pabora Haa CO3JaHUEM TCEKCTA.
IIOCJIIEAOBATCIIbHOCTD I[CflCTBHfI " pCIICHHUE 3a/1a4. )KaHPOBI)IG PASHOBUAHOCTHU KYPHAIIMCTCKOI'O ITOUCKA:
HOBOCTHasA, AaHAJIUTUYCCKasl, PACCIICAOBATCIIBCKAA KYPHAJIUCTHUKA. HosBrie KOHICIIIHUN aBTOpCKOﬁ
nesitebHOCTH. OCHOBHBIE HaIpaBlieHHsI TpaHcopmaruu. «YMHBIE CEpBUCH» B paboTe KypHAIUCTA.
HepCHCKTI/IBH HCIIOJIb30BAHUA CUCTCM NCKYCCTBCHHOI'O MHTCJIJICKTA.

Sources of information and modern methods of working with them. Verification of
information. The concept of the source of information. Legal, technological, and ethical standards for
search of information. Newsworthy information. Rules for working with newsmakers. Information
support for journalists. Communication modes. Traditional methods of working with sources of
information. Modern channels for obtaining information. Data journalism. Immersive journalism. The
concept, causes and types of false information. Systems and methods for verifying information.

/| Ucrounuku WH(pOpPMAUUH W COBPeMeHHBIe MeETOAbI PadoThl ¢ HUMH. Bepupuxamus
uHpopmanuu. Ilonstne ucrouHuka. IIpaBoBbIE, TEXHOJOTMYECKHE, ITHUYECKUE CTAHIAPTHI ITOMCKA
uHpopmanuu. Mupopmarronnsie moBonsl. IIpaBuna pabGoTel ¢ HbeloMeiikepamu. MHdopmarmoHHas
noAACPIKKa KYPHAJIMCTOB. Pexxumel O6HI€HI/I${. TpaI[I/IIII/IOHHble METOABbI pa60TI>I C HCTOYHHUKAMMH.
CoBpeMeHHble  KaHaibl —noiydeHus uHpopmanuu. JKypHanucTuka  JaHHbIX. VMmepcuBHas
KypHanicTuka. [loHsTHe, NMpUYMHBI U BUABI HeAOCTOBEpHOM uHpopmanuu. CucrteMbl M CHOCOOBI
POBEPKU HHPOPMALIUH.

Genre classifications in modern journalism and trends in their development. The main types
of journalistic text. The concept of genre. Classic and new genres. Classification of genre systems. News
journalism; news genres: types of news, small forms of notes, reportage, interviews. Analytical
journalism: a general concept. Analytical genres: commentary, article, types of articles, interview,
portrait. Genres and convergence. Creolized text. Trends in the development of genres.

/ ’KanpoBble KjIaccu(pukanum B COBPEeMEHHOMH JKyPHAJUCTHKE M TE€HJEHIIMH UX Pa3BUTHS.
OcHOBHbBIE BHUAbI KYPHAJIUCTCKOI0o TEKCTA. ITonsarue JKaHpa. Knaccuueckrne M HOBEIE JKaHPBbI.
KnaccmanauI/m KAaHPOBBIX CHCTCM. HoBoctHas KYpHAIMCTUKA;, HOBOCTHBIC JKAaHPBI: BHJblI HOBOCTH,
MaJibI€ (I)OpMBI 3aMCTOK, PCIoOpPTaK, HUHTCPBLIO. AHamuTHnuyeckas KYpHaJIUCTHUKA: 06mee IIOHATHEC.
AHaIMTHYECKHE >KAHPBI: KOMMEHTApHWW, CTaThs, BUJbBl CTaTe€i, MHTEpBBIO, moprper. JKaHpsl H
KOHBCPIrCHLIUA. erOJ'II/IBOBaHHHﬁ TCKCT. TCH,ZLCHLII/II/I Pa3BUTHA KAHPOB.



Ethical foundations of professional activity of a journalist. The place of professional ethics in
the work of a journalist. Law and ethics. Categories of moral consciousness. Self-regulation in
journalism: levels, forms, tools. The ethical crisis of the profession. Identity crisis. Typology of
professional codes. The Russian model of self-regulation. Information disputes and methods of their
resolution. Media criticism as a mechanism of self-regulation. Basic ethical principles of the profession.
Rules of behavior in difficult situations.

| DTHyeckne OCHOBBI MPOPECCHOHAILHON AeATeIbHOCTH :KypHaaucta. CoBpeMeHHbIE
ITHYECKHE BBI30BBI. MecTo HpO(beCCHOHaHLHOfI 9TUKH B ACATCIIBHOCTU KYPHAJIMCTA. HpaBo 1 J3THUKA.
Kareropun MopasibHOro co3HaHus. (CaMOperyimpoBaHHEe B IKypHAJUCTHUKE: YPOBHH, (HOPMBI,
UHCTPYMEHTHI. DTH4ecKuil kpusuc npodeccun. Kpuszuc unentuanoctu. Tumonorus npodeccuoHaIbHBIX
KOJEKCOB. Poccuiickas MOJCJIb CaMOPCTYJIUPOBAHUA. HH(bOpMaHI/IOHHHC CIIOpbl MW MCTOABI HX
PaspCIICHUA. MCI[I/IaKpI/ITI/IKa KaK MCXaHU3M CaMOPETyJINPOBaHUA. OCHOBHBIE JTHYECKHE IMPUHIUIIBL
HpO(l)eCCI/II/I. HpaBI/ma IOBEACHU B CIIOXKHBIX CUTyallUAX.

Transformations of modern journalism under the influence of new technologies Features of
the modern digital information environment and its impact on journalism. Multimedia, interactivity and
hypertextuality as the basic characteristics of modern online media. The emergence of new genres and
formats in journalism. The influence of different content distribution platforms on the specifics of
information delivery.

/ TpanchopMauuum COBPeMEHHOW 3JKYPHAJIMCTHKHM 0] BJHSHHEM HOBBIX TEXHOJIOTHIA.
OcoOeHnHocTH COBpeMEHHOHN 1u(poBOi HWHGOPMAIMOHHON CpeIbl U €€ BIUSHUE Ha KYPHATUCTHKY.
MYJII)TI/IMCIII/If/'IHOCTI), HHTCPAKTUBHOCT W THUICPTCKCTYAJIBbHOCTh KakK 0a30BbIE XapaKTCPUCTHKU
coBpeMeHHbIX OHNaitH-CMMU. IlosiBieHne HOBBIX >XaHPOB U (OpPMATOB B KYypHAIUCTHKE. BiusHue
Pa3HBIX TUIOMIAIOK JUCTPUOYIIUN KOHTCHTA HA OCOOCHHOCTH IO1a4l HHPOPMAIIHH.

Social media as a tool in the work of a journalist. Social media as a tool for finding information
and as a new source of information for a journalist. Algorithm for verifying information in social media.
Modern codes in the media and the regulation of work of a journalist with social media. Social networks
as a new platform for distribution of journalistic content. Creating new formats (stories, memes, etc.)
Ways to measure effectiveness

| CounmanbHble CeTH KaK HMHCTPYMeHT B pabGore :kypHaumcra. ColHambHbIE CETH Kak
UHCTPYMEHT Ul MOMCKa HMH(QOpPMAIMM M KaK HOBBIM HCTOYHUK HHPOpMAlUMU JJs JKypHaIHCTA.
AJ'IFOpI/ITM IMPOBEPKU I/IH(l)OpMaLII/II/I B COILICCTAX. COBpeMeHHLIe KOACKCHI B M€IMa U PCTIIaMCHTal A
paboThl KypHaiucTa ¢ couceTssMu. CorceTy Kak HOBas IUIOIIAAKA JUISl AUCTPUOYIIMH KYPHAIUCTCKOTO
KOHTeHTa. DopmupoBaHHMEe HOBBIX (opMaToB (cropuc, Membl M T.a.) CnocoObl U3MepeHUs
3 PEeKTUBHOCTH.

Multimedia genres and formats in modern journalism Multimedia journalism as a new
direction that combines the expressive means of all previous forms of journalism. Principles of building
multimedia products: modularity, manipulativeness, stratification. Three basic areas in multimedia
journalism: embedded multimedia elements, small formats, and large formats.

| MyabTHMeIuiiHbIE KAHPbI U (POPMATHI B COBPEMEHHO KypHaJuCcTHKe. MylbTHMeUHAS
KYPHAIIUCTUKA KAaK HOBOC HAIIPABJICHUC, KOTOPOC COYCTACT B cebe BBIPA3UTCIILHBIC CPCIACTBA BCCX
npenpiaymux  GopM  KypHaIUCTUKU. [IpUHIMOBI TOCTPOEHUS MYJIbTUMEIUWHBIX MPOJYKTOB:
MOJYJIbHOCTb, MaHMIYJISTUBHOCTh, CTpaTU(HKanus. Tpu 0a30BBIX HampaBiIeHUS B MYJIbTHUMEIUIHOM
KYPHAJINCTUKE: BCTPOCHHbIE MYJIbTUMEIUITHBIE 2JIEMEHTHI, Masble (OopMaThl U KPYIHbIE (OpPMATHI.

Transmedia storytelling in journalism The concept of transmedia storytelling and its use in the
practice of a modern journalist. The possibilities of different platforms for delivering content. Examples
of modern transmedia projects in Russian and foreign media.



|  TpaHcMenuiiHBIi CTOPHUTE/UIMHT B JKypHajducTHke. [loHsATHE TpaHCMEIUITHOTO
CTOPUTEIUIMHIA U €r0 UCIOJIb30BAaHUE B IIPAKTHUKE COBPEMEHHOIO >KypHAIMCTa. BO3MOXHOCTH pasHBIX
wiathopM JUISL JOHECeHHs coaepxaHus. lIpumepsl COBPEMEHHBIX  TPAHCMEAMUHBIX IPOEKTOB B
poccuiickux u 3apyoexubix CMU.

VR, AR and mixed -reality technologies in the media Virtual reality, augmented reality, and
mixed reality as new technological resources in journalism. The possibilities of using these technologies
in journalistic materials. Technical limitations and ethical challenges when working with VR, AR, and
mixed-reality technologies.

/ VR, AR u mixed -reality Texnosoruu B CMMU. BupryanbHas peaabHOCThb, AONOIHEHHAS
PCAIBbHOCT M CMCIIaHHAA PCAJIbHOCTH KaK HOBBIC TCXHOJOIMYCCKUEC PECYPChl B KXYPHAJIUCTHKE.
Bo3MOXHOCTH HCIIONB30BAaHUSI JTHX TEXHOJIOTHH B KYPHAUIUCTCKUX MaTCpHajax. TexHuueckne
OrpaHMYCHUS M ITUYECKUE BbI30BbI IpU pabore ¢ VR, AR u mixed-reality Texuonorusimu.

The use of artificial intelligence in the modern media Artificial intelligence as a phenomenon
of the modern information environment. Types of artificial intelligence and its functionality. The use of
artificial intelligence in the media to create smart feeds, generate texts, and analyze big data. Ethical and
legal challenges associated with the use of artificial intelligence by journalists.

/ Ucnonb3oBaHMe HMCKYCCTBEHHOI0 HHTEJLUIEKTAa B COBPEMEHHBIX Meaua. VCKycCTBEHHBIH
HHTCIIJICKT KaK sABJICHUC COBpeMeHHOﬁ I/IH(i)OCpeI[LI. BI/I,Z[BI HCKYCCTBCHHOI'O MHTCJUJICKTA U C€ro
(GyHKIIMOHaIbHbIE BO3MOXKHOCTU. IIprimMeHeHue uckyccTBeHHoro uHTeuiekta B CMU nns cozpaHus
YMHBIX JICHT, 'CHECpallul TCKCTOB U aHAJIM3a 00IBIINX JaHHBbIX. OTHYeCKUe U IOPUIUYICCKUEC BbI3OBLI,
CBA3aHHBIC C UCITIOJIb30BAHNEM NCKYCCTBCHHOT'O MHTCIIJICKTA ) XYpPHAJIUCTaAaMU.

Big data journalism The concept of big data journalism and its modern interpretations. Areas of
big data journalism and examples of the use of statistical information in the media. Techniques for
working with big data and new competencies that journalists need.

/ H(ypHaJII/ICTI/IKa 00JILIINX JAHHBbIX. Ilonstue KYPHAIIUCTUKHA 0O0IBIINX JaHHbIX W €TI0
COBPCMCHHBIC TPAKTOBKH. HaHpaBJ'ICHI/ISI KYPHAIUCTUKHA OOJIBIIINX JAaHHBIX W MPUMEPBI UCITOJIb30BaHUA
CTaTUCTUYECKOM I/IH(i)OpMaI_II/II/I B CMU. HpI/IeMLI pa60TBI ¢ OOJIBIITUMH JaHHBIMHW W HOBBIC KOMIICTCHIIUU,
HEO0OXO0UMBIE )KYPHAIUCTAM.

Ethical challenges in modern journalism Technologization of modern journalism and media.
The impact of new media on journalism and the emergence of new ethical conflicts in this regard.
Changing the place of the media in the modern environment

/| JThyeckue BBI3OBBI B COBPEMEHHOH :KypHAIHCTHKe. TeXHOJOTH3aumus COBPEMEHHON
KYPHAIUCTUKU U MCUa. Brnusiane HOBEIX MCMa Ha XYPHAIHNCTUKY U BOSHUKHOBCHUC B CBA3U C OTUM
HOBBIX 3THYECKUX Koum3uil. I3menenne mecta CMU B coBpeMeHHOM cpere.
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Theories and studies of mass communication / Teopun u
HCCJICJ0OBaAaHUA MacCOBOH KOMMYHHUKAIIUA

Questions for the state examination / Bonpocsl kK rocyiapcTBeHHOMY 3K3aMeHY:

. Mass communication as a space for research.

. Structural and functional ideas about mass communication.

. Critical theories of mass communication.

. Studies of mass communication in the context of culture.

. Semiological approaches in the study of mass communication.

. Psychological theories of mass communication.

. Network paradigm of the study of society and communication.

. Media ecology: technocratic and informational concepts.

. Political economic theories of media.

10. Normative theories of mass communication.

11. Media research: goals and problem areas. Objects of media research and their types.
12. Media content as an object of study. Goals, objectives and methods of research.
13. Research of communication channels, communication environment.

14. Research of the media audience and Internet users.

15. Research of media effects: history and methods.

16. Industrial media research: types, directions, methods.

O©CoOoONO OIS, WN P

1. MaccoBast KOMMYHHMKaIHsI KaK MPOCTPAHCTBO ISl HCCIIEOBAHUS.

2. CTpyKTypHO-(hYHKIIMOHAIBHBIE MPEICTABIECHUS O MACCOBONH KOMMYHHKAIIUH.
3. Kputnueckue Teopun MacCOBOM KOMMYHHUKALIMH.

4. UccnenoBaHust MacCCOBOM KOMMYHUKAIIMH B KOHTEKCTE KYJIBTYPHI.

5. CeMHOJIOTMYECKHUE TOIXO0/IBI B UCCIIETOBAHNH MACCOBOM KOMMYHHKAIUH.



6. [Icuxonoruyeckre TEOpUM MaCCOBOM KOMMYHUKALIMH.

7. CeteBas mapajurmMa UCCIEOBaHUs 00IIEeCTBAa 1 KOMMYHHKAITUH.

8. Meauaskosorus: TeXHOKpaTH4eckre U MHPOPMaIMOHHbIE KOHILICTITHI.

9. IloIUTPKOHOMUYECKUE TEOPUU MEIHA.

10. HopmaTuBHBIE TEOPHH MACCOBOM KOMMYHHKALIUU.

11. MeauancciienoBaHus: ey U mpodaemMHusbie mois. OObeKThl MEIMauCCASA0BAaHUN U UX BUIBIL.
12. MenuakoHTEHT Kak 00BbeKT u3yueHus. Llenu, 3agaun u cmocoObl HCCIeI0BaHUSI.
13. UccnenoBanus KaHAJIOB KOMMYHUKAIIUY, KOMMYHUKAIIHOHHOM CPEJIbl.

14. UccnenoBanus aynuropurt CMU u nosb3oBaTeneil MUHTEpHETA.

15. UccnenoBanust meauadhHEKTOB: UCTOPUSI U METO/IBI.

16. UuaycTpuanbHble MEAMANCCIICIOBAHUS: BUbI, HAITPaBICHUS, METO/IbI.

Mass communication - research space Theory is an integrated network of concepts: theory as a
network (a professional tool); theory as an optical glass (focusing on one thing and ignoring the other);
theory as a map (a map of ways of functioning). The concept of communication. Communication as the
transmission of information. Communication as understanding and converse. Communication as
connection. The communication process and its main components: the source (communicator), the subject
of communication, the communication text, the means of communication (channel), the addressee
(recipient, communicant, audience). Classification of communication by type of communication: axial
and retinal. Classification by type: direct, media (technically mediated). Mass communication and its
definition. Mass communication is a large-scale phenomenon. Centralized mass communication,
decentralized mass communication, public mass communication. Conceptualization of mass
communication. The emergence of theories of mass communication. Features of mass communication
theories: conceptual ambiguity, scattered subject area, open and accessible landscape for theorizing.
Interaction of mass communication and society. Types of theories of mass communication: socio-
scientific, normative, operational, routine.

|/ MaccoBasi KOMMYHHMKAaIHsi — HCCJEI0BATEIbCKOE NPOCTPAHCTBO. Teopus -
UHTETPUPOBAHHAS CETh MOHATHI: Teopus Kak ceTh (ImpodecCHOHANbHBI HHCTPYMEHT); TEOpHUs Kak
ONTHUYECKOE CTEKJIO (KOHIIEHTpallMs Ha OJHOM M WTHOPHPOBAHUE JIPYIroro); TEOpHUs Kak Kapra (KapTa
cnoco6oB ¢yHKuHOHUpoBaHUs). [lonsaTHe koMmmyHHKau. KoMMyHuKkaius kak nepeaaya HHGOpMaluu.
KommyHukanus kak monumanue u obmenne. KommyHukaius kak cBsizb. KOMMyHUKAaTUBHBIN TIPOIIECC U
€ro OCHOBHBIC COCTaBJIAOIIHNC: HNCTOYHHK (KOMMYHI/IKaTOp), npeamMeT KOMMYHUKAIUH,
KOMMYHUKAIIUOHHBIM TEKCT, CcpeicTBa KOMMYHUKalUuu (KaHai), ajpecaT (pelenueHT, KOMMYHUKAaHT,
ay,[[I/ITOpI/IH). KJ’IaCCI/I(l)I/IKaI_[I/ISI KOMMYHUKAIIUU 110 THUITY CBA3U: AaKCHAJIIbHAd W PpCTUAJIbHAL.
Knaccudpukanus nmo Bumam: mpsiMasi (HENOCPEACTBEHHas), MeIUiHas (TEXHUYECKH OMNOCpEIOBaHHAas).
MaccoBas KOMMYHUKAIlUSA U eé OIIPEACIICHUC. MaccoBas KOMMYHHKAaUsA — prrIHOMaCH_ITa6HOC SIBJICHUC.
HeHTpaJ'II/ISOBaHHaﬂ MacCoBasds KOMMYHHUKaANMA, JACHCHTpAJIM30BaHHAA MacCCoOBad KOMMYHHKaIUA,
06H_ICI[OCTy1'IHa$I MaccCoOBas KOMMYHHUKAIUs. KOHI_IGHTyaJ'II/ISaI_II/ISI MacCOBOH KOMMYHHKAIIUH.
Bo3nukHOBeHHE Teopuil MaccoBOM KOMMYHUKaMU. OCOOEHHOCTH TEOPUM MAacCOBOM KOMMYHUKAIIMM:
NOHATHIHAs HEOJTHO3HAYHOCTh, pa30pocaHHas MpeaMeTHas 00J1aCThb, OTKPBITHIM U JOCTYHHBIHN JaHAmadT
JUIsL TeopeTu3upoBaHus. B3aumoneiicTBue MaccoBOM KOMMYHHKAalMM M oOuiecTBa. THIBI Teopuid
MacCcoOBOH KOMMYHUKAIUU: COONAJIbBHO-HAYYHAsA, HOPMATHBHAA, OIICPALIMOHAJIbHAA, TIOBCCAHCBHAS.

Structural and functional concepts of mass communication Sociology is a set of concepts (the
language of sociology) through which mass communication can be covered; a specific way of
considering, the point of view from which the approach to mass communication is carried out; methods,
procedures and techniques for empirical research of mass communication. Paradigms of sociological
knowledge: structural paradigms; interpretive paradigms; integral (unifying) paradigms. Chicago School
of Sociology: Robert Park and Charles Cooley. Walter Lippmann about stereotypes. Harold Lasswell
about the structure and function of communication in society. Structural functionalism is a paradigm for
the study of mass communication as a self-governing and self-correcting subsystem that operates in
specific political and institutional conditions and acts as a means of maintaining the functioning of



society. Paul Lazarsfeld about the functions and dysfunctions of mass communication. Sociodynamics of
culture by Abraham Moles.

| CTPpYKTYpHO-(pYHKIIHNOHAJIbHBIE MPEACTABIEHHS 0 MACCOBOH KOMMYHUKAMH. COIMOIOTHs
- OTO Ha60p KOHIICIITOB (H3BIK COHI/IOJ'IOFI/II/I), IMOCPEACTBOM KOTOPBIX MOXKHO OXBAaTHUTh MacCCOBYIO
KOMMYHHKAITUIO; CIISIUPUICCKII cToco0 BUICHUS, TOYKA 3PEHUS, C KOTOPOH OCYIIECTBISETCS TOIX0 K
MacCOBOH KOMMYHHUKaIIUK; METOJbI, IMPOUCAYPhl U TCXHUKH SMIHMPHYCCKUX I/ICCJ'IG,Z[OBaHI/Iﬁ MAacCOBOH
KOMMYHUKAIINH. Hapal[I/IFMBI COHOJIOTHYCCKOI'O 3HAHUA: CTPYKTYPHBIC MaApaAUTMbl; HHTCPIIPCTATUBHLIC
napaaurMel; HHTCIPaIbHBIC (06LC,HI/IHI/IT6J'IBHBIG) mapaaiurmMaol. Yukarckas COIIMOJIOrHYECKas IIKOoJIa:
PoGept Ilapx u Yapns3 Kymu. Yonrep Jlunnman o crepeorumnax. ['aponbn JlaccBemn (Jlaccyan) o
CTPYKTYype W (YHKIMS KOMMYHHUKAIuu B oOmiectBe. CTPYKTYpHBIH (PYHKIIMOHAIM3M - Tapaaurma
UCCJIEIOBAHUS MAacCOBOM KOMMYHHUKALIMM KaK CaMOYIPaBJIAIOLIEHCS M CAMOKOPPEKTUPYIOLIEHCS
HOACHUCTCMBEI, ,Z[CI;'ICTBYIOHlCI;'I B KOHKPECTHBIX IIOJIUTHUYCCKHUX KW HWHCTUTYHHMOHAJIBHBIX YCIOBHUAX H
BBICTYIAIONICH CPEICTBOM TMojanepkanus ¢GyHKIuoHupoanus ooOmectBa. [layne Jlazapchensn o
GYyHKIMSIX U JUCHYHKIHUSIX MacCOBOM KoMMyHUKaruu. CooiMHaMHuKa KyIbTypsl AGpaama Mouts.

Critical theories of mass communication Frankfurt School of Social Criticism: criticism of the
Enlightenment as a ‘mass deception’ (M. Horkheimer and T. Adorno), criticism of ‘one-dimensional
thinking’ (G. Marcuse). Philosophical foundations of criticism of ‘technical thinking” and ‘impersonality’
of technocratic society (M. Heidegger). The development of the critical tradition in the concept of
‘symbolic interactionism’. Criticism of the ‘society of late capitalism’ and ‘communicative rationality’ as
a ‘model of deliberative democracy’. The crisis of legitimacy: institutions and the world of life. The
concept of the ‘public’ and the ‘public sphere’ (J. Habermas). The crisis of mass communication from the
standpoint of feminism (M. Kantor, L. Lazier-Smith).

/| KpuTHYecKkHe TeOpHM MaccoBOii KoMMYHUKamuu. Dpankdyprckas IIKoia COIHATbHON
kputuku: kputuka [Ipocsemienus kak “maccoBoro oomana” (M. Xopkxaiimep u T. AnopHO), KpuTHKa
“omnomepHoro wmbinuieHus” (I'. Mapkyse). @umiocodckue OCHOBaHUS KPUTHKU —“‘TEXHUYECKOTO
MBIIUICHUS U “Oe3Mu4YHOCTH” TeXHOKpaTudeckoro odmiectBa (M.Xaitaerrep). Pa3Butue kputruueckou
TpaAWIIMM B KOHIICHIIMU ‘CHMBOJIMYECKOTO0 HWHTepaknuoHu3Mma”. Kputuka “oOmiecTtBa IMO3IHETO
KanutaiausMa’ U “KOMMYHHUKaTHBHas PAallMOHAIBHOCTH  KaK ‘“MoOJieNb JAeIUOepaTUBHOW JIE€MOKpaTuu’ .
Kpusuc jaeruTMMHOCTU: MHCTUTYTHI M KU3HEHHBIH Mup. [loHsTHE “00LIEeCTBEHHOCTH U MYyOJUYHOM
copeps» (FO. Xabepmac). Kpusuc maccoBoil koMMyHHMKanuu ¢ nosunuil ¢emunmsma (M. Kantop,
JI. JTazuep-Cmur).

The concept of the public sphere and e-democracy The public sphere as a space of mediation
between the state and citizens. J. Habermas about the archaeology of publicity. The emergence and
history of the public sphere. Free debate is the main element of the public sphere. The public sphere and
public opinion. Justice and truth are essential elements of the public sphere. Public sphere and civil
society. Electronic (digital) democracy - the use of information technologies for the development of
democratic institutions and the expansion of citizens' participation in public and political activities. In a
narrow sense, e-democracy is the use of electronic support to ensure the relevant constitutional rights that
require certain formal decisions. In a broad sense, the concept of ‘e-democracy’ means taking into
account the opinions and involvement of citizens and organizations in political relations and processes.
The development of cable television and the emergence of ‘teledemocracy’. The Internet and democratic
processes in society. Social media as a tool of representative democracy.

/ Konuenmuusi nmyoaum4Hoii cdepbl M 3JeKTpoHHasi Aemokparusi. [lyOnmunas cdepa kak
MNpOCTPAHCTBO MEAMAIINU MCKAY TOCYydapCTBOM U TI'pakIaHAMHU. 1O. XaGepMac 00 apxXcoJIoTuun
nyonuyHOCTH. BO3HMKHOBEHHME M HCTOpUsI CTaHOBJIEHMs MyOinyHOW cdeprl. CBoOOAHBIE ae0aThl —
OCHOBHOM 3yieMeHT myOianuHoi chepsl. [lydbnuunas cdepa u obuiectBeHHOEe MHeHHE. CripaBeIMBOCTh U
WUCTUHA — CYIIHOCTHBIC 3JIeMEHTHhI myonuuHou cdeprl. [lyOnmunas chepa u rpakaaHckoe OOIIECTBO.
QHCKTPOHHB.S{ (I_II/I(I)pOBaSI) ACMOKpAaTUus - HUCII0JIb30BAHUC I/IH(I)OpMaI_[I/IOHHBIX TEXHOJIOTUH UL pa3BUTHUA
JACMOKPATUYCCKUX HWHCTUTYTOB H PACIIUPCHHUA YUYACTHA TpaxJIaH B O6III€CTBCHHOI>'I, a TaKXE B
MOJIUTHYECKOH ACATCIIBHOCTH. B Y3KOM T[MOHUMAHHU DJICKTPOHHAA ACMOKpATUA 3aKIH0YaCTCA B



UCTIOJIb30BAHUU DJIEKTPOHHOM MOJJEPKKU Uil 00ecreueHHsl COOTBETCTBYIOIIMX KOHCTHTYIIMOHHBIX
paB, TPEOYIOMIMX TeX WM MHBIX (POpMalIbHBIX pelieHui. B mupokoM cMbiciie TOHATHE «3JEKTPOHHAs
JEMOKpATUs» O3HAYaeT Y4YeT MHEHUH UM BOBJICUEHHME TpaXKAaH M OpraHu3aluil B IOJUTUYECKUE
OTHOWICHUSI U Tpouecchl. Pa3BuTHe kabenbHOro TEJIEBUACHHUS U BO3HUKHOBEHHE «TEJIeIEMOKPATHI
WutepHer u nemokpartmdeckue mporecchl B obOmectBe. ComManabHBIE CETH KaK HMHCTPYMEHT
IIPEICTABUTEIBHON IEMOKPATHUH.

‘Cultural studies’ of mass communication Two aspects of the mutual influence of mass
communication and culture: the value (cultural) content of mass communication messages and modern
communication technologies that influence the culture of society. Mass communication as the production
of cultural meanings. Mass communication and values. The speed of transformation processes,
universality and decentralization are the main features of the modern socio-cultural context.
Transformation of ideas about culture: from elite and mass to consumer and particular. J. Fiske, U. Eco
about the functioning of mass culture and the role of mass communication in this process. British School
of Cultural Studies of Mass Communication (R. Hoggart, S. Hall). The theory of cultivation by J.
Gerbner. Multiculturalism and intercultural communication (E. Hall, R. Lewis, G. Hofstede, F.
Trompenaars); cultural imperialism. Modern communication technologies are a cultural determinant. The
Canadian school (G. Innis, M. McLuhan, E. Havelock) about the role of communication in changing
cultural eras. Sociocultural dynamics of A. Moles. R. Williams about technological determinism: new
technologies as conditions for social change and progress. W. Benjamin about the mechanisms and
consequences of ‘mass production’ of culture. Analysis of the stars of mass culture by D. Burstini.

/ Kan,Typrle HccJIeaJ0BaHusA MAacCcOBOM KOMMYHHKAIIUH. I[Ba ACIICKTa B3aMMOBJIUAHUA
MacCOBOM KOMMYHMKAIIMU M KYJIbTYpBI: LIEHHOCTHOE (KYJIBTYpHOE) COJIEp)KaHHUE COOOIIEHHI MacCOBOM
KOMMYHUKAIIUU U COBPECMCHHBIC KOMMYHUKAITUOHHBIC TCXHOJIOTHH, OKA3bIBAIOIINUEC BJIUAHUC HA KYJIBTYPY
oOmiectBa. MaccoBass KOMMYHHKAIMsi Kak IPOM3BOJACTBO KYJIBTYPHBIX CMBICIOB. MaccoBas
KOMMYHUKaUA HW HCHHOCTH. BbICTpOTa TpaHC(bOpMaLII/IOHHLIX poneccoB, YHUBCPCAIIBHOCTL H
JELEHTpalusi - OCHOBHBIE YEPTbl COBPEMEHHOI'O COLIMOKYJIBTYPHOIO KOHTEKcTa. TpaHchopmanus
IPEJICTAaBICHU O KyIbType: OT D3IUTApPHOM M MaccoBOMl K MOTPEOUTENHCKONM U MApTUKYISAPHOM.
JIx. @ucke, V. K0 0 QyHKIMOHUPOBAHUU MAacCOBOW KYJIbTYPbl U POJM MAaccOBOW KOMMYHHKAaIlMU B
9TOM IIpo1eccCe. EpI/ITaHCKaH IIKOJIa KYJIbTYPHBIX I/ICCJ'ICI[OBaHI/Iﬁ MacCcOBOM KOMMYHUKAIIUAU (P. XorrapT,
C. Xomn). Teopus kynpruBauuu JIx. ['epOHepa. MynbTUKYJIBTYPHOCTE U MEXKYJIbTPYpHas
kommyHukaus (3. Xomn, P.JIstouc, I'. Xodcrene, @. TpommeHaapc); KyJIbTypHBIH HMIEpUAIN3M.
COBpeMeHHBIG KOMMYHHUKAIIUOHHBIC TCXHOJIOTUU — KYJIbTypHasd ACTCPMHUHAHTA. KaHaHCKafl IIKOJIa
(I'. Uuauc, M. MakmiosH, 3. XeBIOK) O pold KOMMYHUKAIlMM B CMEHE KYJIbTYPHBIX OIIOX.
CouuokynbTypHas auHamuka A.Mons. P. YuipsMc 0 TEXHOJOTMYECKOM JETEPMHUHU3ME: HOBBIC
TCXHOJIOTUM KaK YCJIOBHA JIsI COLUAJIBHBIX IICPEMCH W IPOrpecca. B. beupssMuH 0 MexaHH3Max U
CJIEJICTBUSX ‘‘MacCOBOTO BOCIPOU3BEAEHUS KYJIbTYpbl. AHAIU3 3B€3] MaccoBOM KyiabTypsl Jl. BypcTunu.

Semiologic approaches in the study of mass communication Mass communication as the
construction of values. Signs and codes. The sign theory of C. S. Peirce and C. Morris. Types and features
of signs. Structural linguistics of F. de Saussure about language as a system. Denotation and semantic
triangle: signified, signifier, and sign.

Utterance as a unit of communicative analysis. Narrative and narratology. Plot structural analysis:
V. Propp. Denotation and connotation in R. Barth's semiotics.

Text - the semantic result of a clash between the message and the recipient (J. Fiske). Polysemicity
of the text of mass communication. Encoding, decoding, preferred reading (S. Hall). Intertextuality;
openness and closeness of the text.

The problem of text, context, and discourse in poststructuralism. Transformation of the concept of
the signifier in the deconstructivism of J.Derrida, U. Eco about the ‘missing structure’ as a characteristic
of modern discourse.

Modern ‘mythology’ and the rules of myth organization in the structuralism of R. Barth and Levi-
Strauss: the concept of deep schemes and binary oppositions of thinking.



Modern society as a society of ‘symbolic exchange’ in the philosophy of J. Baudrillard: the
concept of a simulacrum.

Features of the media text. Audience participation in the production of media content. Modern
media and the further development of the language of communication: emoticons (‘smileys’), SMS,
Twitter, etc.

| Cemuosiornyeckue TIOIXOAbI B MCCJAEIOBAHHUM MACCOBOl KOMMYHHMKaunum. MaccoBas
KOMMYHHUKAIUsl KaKk KOHCTPYMpOBAaHME 3HaueHuM. 3Haku M konabpl. Teopus 3Haka Y.C. [lupca u
Y. Moppuca. Tunbel u ocobeHHocTH 3HakoB. CTpykrypHas JuHrBucTHKa @. ne Coccropa o s3bIKEe Kak
cucrteme. /leHoTanus U CEMaHTUYECKUI TPEYTOJIbHUK: 03HAa4aeMoe, O3Hayvarolee U 3HaK. BpickazbiBaHue
KaK eIMHUIla KOMMYHUKAaTHBHOro aHanu3a. HappatuB u Happaronorus. CrOKETHBI CTPYKTYpHBIH
aHanus: B.A. IIponn. JleHotauusa u koHHOTaus B ceMuotuke P. bapra. Tekct - cMBICIOBOM pe3yabTar
CTOJIKHOBEHUSI MeXIy coobmienuem u nonydateneMm ([x. ducke). [lonrmceMruuHOCTh TEKCTA MAaCcCOBOM
koMMyHuKanuu. KoxupoBaHnue, aekonupoBaHue, mpennourutenbHoe — npoureHue  (C. Xoumn).
HHTEepTeKCTYyallbHOCTh; OTKPBITOCTh M 3aKPBITOCTh TeKcTa. [Ipobiema Tekcra, KOHTEKCTa, IUCKypca B
nocTcTpykrypanmusme. Tpanchopmarysi KOHIENIMU O3Hayaromero B gexkoncrpykrususme XK. Jleppuaa.
VY. Dko 00 “oTcyTCTBYIOLIEH CTPYKTYype” Kak XapaKTEpHUCTUKE COBpEMEHHOTO Auckypca. CoBpemMeHHas
“mudonorus”’ u mpaswia opranuzamun muda B crpykrypanmsme P. bapra m JleBu-Ctpocca: monsrue
[IyOMHHBIX CXeM M OWHApHBIX onmo3uiuii MelieHus. CoBpeMeHHOE OOIEecTBO Kak OOIIecTBO
“cuMBosmyeckoro obmena” B ¢uminocopun K. bompuitapa: monstHe cumynskpa. OcobeHHOCTH
MeAMaTeKCcTa. YdYacThe ayJIuTOpuu B TMPOU3BOJACTBE MeAuakoHTeHTa. (COBpeMEHHbIE Menua u
JaJIbHENIIee pa3BUTHE SA3bIKa KOMMYHUKAIIUI: SMOTHUKOHBI («CMAIMKWY), CMC, TBUTTEP U MPOY.

Psychological theories of mass communication J. Baudrillard about the myths on which the
manipulative interpretation of mass communication is based: the myth of individualism and personal
choice; the myth of the unchangeable nature of human. The myth of the neutrality of the main social
institutions (government, media, education and science). The myth of the absence of social conflicts (all
conflicts are purely individual). The myth of the pluralism of mass communication and individual
information choice.

The concept of manipulation by G. Schiller. Forms of manipulation: localization of the problem,
urgency of information transmission.

Methods of political manipulation: direct falsification of facts; omission of unfavorable
information; dissemination of lies and slander; half-truths (coverage of specific, insignificant details while
omitting more important facts or general untruthful interpretation of events); labeling in order to
compromise politicians, political ideas.

Concepts of political manipulation during election campaigns: defining the agenda, directing the
audience's attention (priming) and using standard forms (framing). Political technologies.

/ Tlcuxosnoruyeckue Teopuu mMaccoBoii kommyHukanuu. K. boapusp o mudax, Ha KOTOPBIX
6a3preTc5{ MaHUITYJISIIUOHHAsA TPaKTOBKaA MacCOBOH KOMMYHUKAIIUN: MI/I(l) 00 WHAUBUAYAIU3ME U
JUYHOCTHOM BbIOOpe; MU O HEU3MEHHOH mpupoae dyenoBeka. Mud o HeWTpaauTeTe OCHOBHBIX
COLMAIBHBIX HMHCTUTYTOB (Bnact, CMMU, cucrembl oOpa3zoBaHus MU Hayku). Mud o6 orcyrcTBumn
COLIMAJIbHBIX KOH(MIMKTOB (Bce KOHQIMKTHI — CYTy0O MHIUMBUYalIbHbIE). MU} 0 TUIIOpaIn3Me MaccoBOU
KOMMYHUKAIIUU " 00 HHIUBUAYAJIbHOM I/IH(I)OpMaLII/IOHHOM BBI60pe. KOHI_ICHLII/IH MaHUITYJIUPOBAHUA
I'. lwmmepa. @®opMbl MaHUMYJIMPOBAHUS: JIOKAIHM3AIMsA MPOOJIEMBI, HEOTJIOKHOCTh Iepeaadn
I/IH(I)OpMaI_II/II/I. Cr1oco0bI TOTUTHYECKOTO MaHUITYJIMPpOBAHUA: IIpAMasd MOoATaCOBKa (I)aKTOB; yMal4uBaHUC
HEBBITOJTHON MH(POPMAIIMH; PACIIPOCTPAHEHUE JDKU W KJIIEBETHI; TMOJyMpaBaa (OCBEHICHUE KOHKPETHBIX,
HE3HavYalux ,Z[eTaJIeﬁ Inpu OJAHOBPCMCHHOM YMAJIYUBAHUU 0osee BaXKHBIX (I)aKTOB 501051 06]].[8.}1
HEIIpaBAMBas UHTCPIPETALINA CO6BITI/II\/'I); HAaBCIIHMBAHUC APJIBIKOB B LEIAX KOMIPOMETAOWHN IMOJIMTUKOB,
INOJIUTHUYCCKUX I/IIICfI. KOHI_ICHI_II/II/I MOJIMTUYICCKOTO MAHUITYJIIMPOBAHUA B TICPUOT I/IS6I/IpaTCJ'IBHLIX
KaMITaHUM: onpeziesieHue TTOBECTKH JIHS, HalpaBJIeH!s] BHUMaHUS ayJUTOPUH (priming) U UCIIOJIb30BAHUS
ctangapTHbIX popM (framing). [TonuTHyeckre TEXHOIOTHH.



Theory of social construction of reality and mass communication Society as an objective
reality, a person is a social product. Society as a result of the activities of individuals who possess
knowledge in the form of subjective values and collective representations: social reality is constructed by
the specific subjective values of people in the process of their activities.

Berger P. and Lukman T. about the main ways of constructing reality: habituation, transformation
into routine; typification - the division of objects into classes (man, buyer, European, etc.);
institutionalization, which fixes typing; legitimation, which is necessary for the transfer of newly formed
institutions to new generations, for their validity in the eyes of those who did not establish these
institutions and are easily tempted by new options for remaking society.

Institutions of mass communication as ‘tools’ of constructed reality. Media domestication and
habituation. Information flow and classification. Institutionalization and legitimation of mass
communication institutions.

/ Teopnﬂ COIMAJTBHOI0 KOHCTPYUMPOBAHHUA PEAJBHOCTH M MacCoBagd KOMMYHHUKAaIUA.
OO01ecTBO Kak OOBEKTUBHAS PEaIbHOCTh, YEIOBEK — COIMAIBHBIA MPOIYKT. OOIIECTBO Kak pe3yJbTar
ACATCIIBHOCTH HWHAWBUAOB, KOTOPBIC 06HaIIaIOT 3HAHUsJIMHU B BHIC Cy6’beKTI/IBHBIX 3HAaYEHUU U
KOJIJICKTUBHBIX HpeHCTaBHeHHfIZ conuaJibHas PC€aJIbHOCTDb KOHCTPYUPYCTCA KOHKPCTHBIMU
CyObEeKTUBHBIMU 3HAUEHUSMH JIOAeH B mporecce ux nestensHocTH. beprep II. m Jlykman T. o6
OCHOBHBIX CITOCO0ax KOHCTPYHUPOBAaHHA PCATIBHOCTU: Xa6I/ITyaJ'II/ISaI_II/I}I, T.C. OIIPUBBIYHUBAHUC (OT aHTJI.
habitual — mnpuBbIUHBI), MpeBpalieHne B MOBCEIHEBHOCTH, THUIM3AIUS - pPa3jeiieHue OOBEKTHI Ha
KJIaCCHhI (My)K‘lI/IHa, NOKYIIaTCJIb, C€BPOIICCI U T.,Z[.); HHCTUTYIMOHAJIN3alHsA, KOTOpass 3aKpCIlIsICT
TUIIM3alHI0, JICTUTUMAIUs, KOTOpas HCO6XOIII/IMa AJid riepeaadn TOJBKO YTO CIOXKHUBIIMXCA MHCTUTYTOB
HOBBIM ITIOKOJICHMAM, IJIS1 HX 000CHOBAHHOCTH B TJIa3zax T€X, KTO HC YCTAaHABJIMBAJ 3TW HWHCTUTYTHI U
JIETKO COOJIa3HUTCS HOBBIMU BapUaHTaMM Iepezesiku obuiecTBa. IHCTUTYThI MacCOBOM KOMMYHUKAIUH
KaK <«HMHCTPYMCHTLD» KOHCTp}WIpy@MOﬁ PCAIbHOCTH. I[OMCCTI/IKaLII/I}I M€aua u Xa6I/ITyaJ'II/ISaLII/I}I.
I/IH(l)OpMaIlI/IOHHI)If/'I IIOTOK W THUIIOJOTHU3aIus. I/IHCTI/ITYHI/IOHaJII/BaIII/I?[ u JiICruTUMalvsl HWHCTUTYTOB
MacCcOBOH KOMMYHHKAIIITHH.

The network paradigm of society research and communication Network society (M.
Castells) - a community of people whose life activities are organized using information and
communication technologies; a social formation with the infrastructure of social networks and media
networks, which activates the main way of organizing people at all levels (at the personal, group,
collective and public level).

The network structure of the society. Forms and content of social communication in a networked
society.

Social media - communication discourse. The partiality of social media. Social network - mass
media. Network journalism. The history of the origin of network theory. Formation of network discourse
in sociology. Social media analysis: structural, resource, regulatory, and dynamic.

The Internet age. Computer futurology (G. Simon, D. Sanders).

| CereBast mapagurma HcCCJICI0BaHUsA Oﬁllle(!TBa H KOMMYHHUKAIIUH. CerteBoe 06H1€CTBO
(M. Kactenbc) — c€o0OIIECTBO JTIOEH, JKU3HENESATEIBHOCTh KOTOPBIX OPraHU3YeTCsl C TOMOIIIBIO
WH()OPMAIMOHHO-KOMMYHHKAIIMOHHBIX TEXHOJOTUH; COllMaIbHOE (OPMHUpPOBAHUE C UHPPACTPYKTYpPOH
COIMAJIbHBIX ceTed u MCHHaCCTCﬁ, AKTUBUPYIOUICC OCHOBHOH CII0CO0 OopraHu3anuun J'IIO,[[CI71 Ha BCEX
YpOBHSX (Ha JIMYHOM YpOBHE, T'PYIIOBOM, KOJUIEKTUBHOM U o0miecTBeHHOM). CereBas CTpyKTypa
O6IJ_ICCTBa. q)OpMLI U COACPIKAHUC COLUAJIBHBIX KOMMYHI/IKaI_II/IH B CE€TCBOM O6IJ_ICCTBC. COI_II/IaJ'IBHBIe
Mmeaua — KOMMYHI/IKaHI/IOHHHﬁ JUCKYpC. HapTI/IHI/IHapHOCTB COOUAJIBHBIX MEaua. COI_[I/IaJ'IBHaH CETh —
CMMU. CereBas xypHanucTtuka. Mcropus 3apoxiaeHusi cereBodl teopun. DopMHpOBaHHME CETEBOIO
JIMCKypca B COLUOJOTHH. AHAINW3 COLUAJIbHBIX CETEW: CTPYKTYpPHOE, PECYpPCHOE, HOPMATHUBHOE,
nuHaMudeckoe. Dnoxa Marepuera. Komnbiotepnas ¢yryposnorus (I'. Caiimon, JI. Canznepc).

Media ecology: technocratic and informational concepts Discussions on the prospects of
the communicative society of J. Habermas with J. Lyotard, N. Lumann. The theory of J. Lyotard about



the era of the ‘sunset of metanarrations’. The problem of ‘primary public’ and ‘inert society’ in the
concept of communication by C. R. Mills.

M. McLuhan about the role of technological capabilities of mass communication in social change.
Communication and reality. Means of communication as messages. Types of communication technology
and types of perception: the ‘global village’ of the era of digital media. The concept of ‘mythological
imagery’ and other characteristics of the modern dominant type of communication.

Information Age. M. Castels about mass culture as a forerunner of the information age.
Technocratic concepts of the ‘information society’ (D. Bell, Z. Brzezinski, A. Toffler). ‘Information
economy’ by D. Bell. ‘Information virus’ and the concept of a human by K. Hefner.

/| Menua3’koJiorusi: TeXHOKpaTHuecKHe M HHPOPMAUHOHHbIE KOHHenThl. Jluckyccuu o
HepcreKTHBax KoMMyHHKaTuBHOTO obmectBa 0. Xabepmaca ¢ XK. JImorapom, H. Jlymannom. Teopus
K. JImotapa 06 smoxe ‘“3akara metanapparuii”’. [IpoGiema “nepBUYHON OOIIECTBEHHOCTH W ““MHEPTHOTO
oOuiectBa” B KoHUenuuu KommyHukauuu UY.P. Mumica. M. Makiito3H 0 pPOJM  TEXHOJOTHYECKUX
BO3MOXXHOCTEH MaccoBOW KOMMYHUKAIIMU B COLUAIbHBIX M3MEHEHUAX. KOMMyHHKAIUs U PeasbHOCTb.
CpencTBa KOMMYHUKAIMHU KaK cooOIeHus. TUITBI KOMMYHUKAIIHOHHON TE€XHOJIOTMU U TUIIBI BOCTIPUSTHSL:
“rmo0anpHas AepeBHs” smoxu 3nekTpoHHbix CMMU. Ilpeacrasnenue o “mudonoruueckoit oopazHoctu” u
Jpyrue XapaKTepPUCTUKUA COBPEMEHHOTO JOMUHHUPYIONIIETO THIA KOMMYHHKanuu. WHbopmannoHHas
snoxa. M. Kactenbc 0 mMaccoBoil KyJbType Kak mpearede HHGOPMalMOHHON 3MOXU. TeXHOKpaTHYeCKHe
KoHIenuu “uHpopMaimornroro obmecrsa” (/. bemn, 3. bxkesunckuii, A. Todduep). “ODxoHOMHEKA
unpopmanun” 1. benna. “Uudopmanmonnsiii Bupyc” u koHuenius yenoseka K. Xeduepa.

Political-economic theories of the media Socio-political and economic context of the analysis
of the functioning of mass communication. J. Thomson about the social context of communication: the
determinism of the features of the mass communication process by politics and economics. Power and
communication. Valorization of symbolic forms.

Ideology — social values. Ideology — political values. The concept of ideology in the works of the
founders of Marxism. Reality in ideology. Areas of ideology research: structural, genetic, functional, and
institutional.

Structural interpretation of ideology. Louis Althusser about the three types of practices and the
corresponding levels of society: economic, political, and ideological. Their relative autonomy. Ideology
according to Althusser as an image formed in the minds of people of their attitude to the real conditions of
their existence. The role of ideology in the reproduction of social relations, ideological state apparatuses.
'Functioning of ideology’, ideology as addressing.

Mass communication and the concept of hegemony. The concept of hegemony by Antonio
Gramsci. Ideology according to Gramsci. Media and dominance.

/ IMoauT3KOHOMHUYECKHE TeOpUU Meaua. COL[I/IaJILHO-HOHI/ITI/I‘leCKI/Iﬁ U SKOHOMHYECKHUU
KOHTEKCT aHaju3a (PYHKIMOHUPOBAaHUS MaccoBOoM KommyHukanuu. Jx. TomMcoH o coumambHOM
KOHTCKCTC KOMMYHHUKaAIIUU: AOCTCPMHUHHUPOBAHHOCTDH 0COOEHHOCTEN MAacCOBOIO KOMMYHUKAIUOHHOT'O
npoluecca MOJUTUKON U 3KOHOMUKOHM. Bracts m komMmyHukanus. Bamopuzauust cumBosinyeckux (opM.
I/II[GOJ'IOFI/ISI — CoLMaJIbHbIC LICHHOCTH. I/II[eOJ'IOl"I/ISI — IMOJIUTUYCCKUEC NECHHOCTH. KOHI_ICHI_II/ISI naeo0JI0Tuu B
paboTax OCHOBOMOJIOKHUKOB MapKcu3Ma. J[eCTBUTENBHOCTD B HI€0I0THH. HampaBieHus uccneaoBaHui
HUICOJIOTUHN: CTPYKTYPHOC, TCHCTUYCCKOC, (byHKHHOHaHLHOC, HHCTUTYLIUOHAJIBHOC. CTp}IKTypaJII/ICTCKa}I
WHTepnperanus uaeonoruu. Jlym AnpTroccep O TpeX BHAAX NPAKTUKAX U COOTBETCTBYIOIIHMX YPOBHAX
O6IJ_ICCTBaZ OKOHOMHYCCKAsd, IIOJIHUTHYCCKasA, HACOJIOIrHYCCKas. x oTHocuTenbHas aBTOHOMHOCTD.
Wneonorus nmo AnbTioccepy Kak CIOKMBILIMICS B CO3HAHUU JIOAEH 00pa3 MX OTHOILIEHUS K pealbHbIM
YCJIOBUSAM CBOCTO CYHICCTBOBAHUA. Pons HACOJIOTUN B BOCIIPOU3BOACTBC O6IJ.I€CTBCHHBIX OTHOMCHHﬁ,
HACOJIOTMYCCKUE TOCYHAapCTBCHHBIC alliaparhbl. ((CDYHKIII/IOHI/IPOBaHI/Ie HICOJIOTUHN», HACOJIOTHSA KaK
aapecanus. MaccoBas KOMMYHUKAOUA W KOHOCHIHA TI'CTCMOHHHU. KOHI_ICHI_[I/ISI TereMOHUuNn AHTyaHa
I'pammn. Uneonorus no I'pammm. CMU u noMuHnpoOBaHue.

Mass communication in the aspect of the theory of mediatization Mass media and media.
Media as a medium, language, and environment. Media distribution. Mediatization - analysis of the



relationship between changes in media and communications on the one hand, and changes in culture and
society on the other hand.

Research traditions of mediatization: institutional - tends to describe traditional media using the
concept of ‘medialogics’; social-constructivist approach - focuses on everyday practices of mediated
communication and their connection with changes in the communicative structure of society and culture;
technological - focuses on the material characteristics of various media and their role in the production of
social space.

Mass communication and modern megatrends: convergence, globalization, commercialization,
mediatization.

Diversification and fragmentation of communication activities. Concepts of merging the spheres
of entertainment, mass communication and information technology (P. David Marshall, M. Deuze, J.
Levin, J. Grin, G. Jenkins).

/ MaccoBas KOMMYHUKAIIUAA B aCII€EKTEC TCOPUHU MEAUATU3AIUU. CMU u Mmeaua. Mezma KaK
IIPOBOJHUK, SA3BIK, Cpca. PaCHPOCTpaHeHI/Ie MeEaua. MGI[I/IaTI/ISaL[I/I}I — dHaJIiu3 B3aMMOCBI3H MCKIY
U3MCHCHUSIMU MEaua nu KOMMyHI/IKaI_[I/Iﬁ C O[[HOI71 CTOPOHBI, U U3MCHCHUAMU KYJIbTYPbl U 06mecma C
,I[perfI. HCCHGHOB&TGJ’ILCKI/IG Tpaauuuu MeavaTudaliv: WHCTUTYHHUOHAJIbHAA - TATOTECT K OIMCAHHIO
TPAaAULIUOHHBIX MCJHUa C HCIOJbB30BAHUC IIOHATHUA «MCIUAIOTHKA»,; COI_II/IaJII)HO-KOHCTpYKTI/IBI/ICTCKI/Iﬁ
moaxond - (1)OKYCI/IpyeTC$I Ha MOBCCAHCBHBIX IIPpAKTHKaX OHOCpeﬂOBaHHOﬁ KOMMYHHKAalIUN U UX CBA3U C
NU3MCHCHUSIMHU KOMMYHHKaTHBHOfI KOHCTPYKIIMU O6HI€CTBa U KYJIbTYPBHI, TEXHOJOTHYECKUU -
AKINCHTHUPYET BHUMAHUC HA MATCPUATIBHBIX XAapPAKTCPUCTHKAX PAa3JIMYHbBIX MEAWMa W HUX pPOJIU B
IMPOU3BOACTBEC COLMAJIBHOI'0 ITPOCTPAHCTBA. MaccoBas KOMMYHUKAIIUA W COBPEMCHHBLIC METATPCHABI:
KOHBCPIreH s, 1"J'I06aJ'II/I3aI_II/I}I, KOMMCpIHHAIU3alus, MCAuaTu3amus. I[I/IBCpCI/I(I)I/IKaLII/I}I u Q)paFMeHTaI_II/I}I
KOMMYHHKAIIHOHHOH AesTenbHoCTH. KoHuenmy cinustHust cep pa3BiiedeHus, MacCOBOH KOMMYHHUKAIUH
u uHpopmaunonueix TexHonoruit (II. Jesung Mapmamn, M. [leyse, k. Jlesun, JIx. I'pun,
I'. Jl)xeHkuHc).

Media research: goals and problem fields Levels of research analysis of mass communication:
societal - theoretical systematization of the relationship between society, its institutions and mass
communication; instrumental - analysis of the functioning of mass communication, structured on various
grounds, and optimization of the activities of specific media structures and media organizations.

Institutional studies of mass communication: media and power. Electoral research. Research of the
audience. Marketing research. Academic and industrial research. Research projects.

/ Me)manccnenonaﬂuﬂ: meJam M l'lpOﬁ.]'IeMHI)Ie IMOJIA. ypOBHI/I HCCIICAOBATCIBCKOI'O aHallu3a
MacCcOBOH KOMMYHUKAIIUU: COI_II/IeTaJ'ILHBII\/'I - TCOPCTHUUYCCKAA CUCTEMAaTU3alrsd B3aUMOCBA3U O6I.I.I€CTBa,
€ro MHCTUTYTOB M MAacCOBOM KOMMYHUKAIIUM; WHCTPYMEHTAJIbHBIM - aHanu3 (QyHKIMOHUPOBAHUSA
MacCcOBOH KOMMYHUKAIIUH, CTpYKTypHpOBaHHOﬁ o pa3jJu4HbIM OCHOBAaHUAM, H©W OHNTUMH3AIUA
ACATCIIBHOCTH KOHKPETHBIX MEAUACTYKTYp U Mez[plaopraﬂmaunﬁ. I/IHCTI/ITYIII/IOHaJ'II)HI)Ie HUCCIICO0BAaHUA
MacCcOBOH KOMMYHUKAIIUH: CMMU u BracTe. 3HeKTOpaJIBHBIe HUCCIICaO0BaHUA. Ay,Z[I/ITOpHBIe HUCCIICa0OBaHUAA.
MapKeTI/IHFOBI)IC HUCCIICIOBAHUA. AKaI[eMI/I‘-IGCKI/IG n UHAYCTpPpHUAJIbHBIC HUCCIICOOBAaHUA.
I/ICCHGI[OBaT CJIbCKHC ITPOCKTHI.

Media research objects and their types Objects of study: communicator, content, channel,
audience, effects.

Methods of data collection: surveys (mass and expert, interviews and questionnaires), in-depth
interviews, focus groups, document analysis, observation, experiment.

Primary and secondary research. Their capabilities, advantages, and limitations.

Qualitative and quantitative research. Possibilities for qualitative research to collect information
about the beliefs, opinions, and motivations of consumers, and then study the impact of these
characteristics on consumer preferences and behavior. Quantitative research — continuous and selective
research, obtaining statistically reliable, distributed to the general set of quantitative information, on the
basis of which the attitude and behavior of the audience of modern media are described, explained and
predicted.



Complex research.

The influence of the Internet as a channel and medium on the methodological equipment of media
research.

Research ethos (Merton): universalism is the belief that the phenomena of nature are everywhere
the same and the truth of statements does not depend on the proponent; universality implies that
knowledge is universal and accessible to all; selflessness means that a scientist should not use his
discoveries for personal gain; organized skepticism is the responsibility of each scientist for the good
work of others and for making public the assessments of colleagues' work.

/ O0bekTbI MemMauccae0Banuii 1 UX BHABL. OOBEKTHl M3YYCHHS: KOMMYHUKATOp, KOHTEHT,
KaHall, ayautopus, 3¢ dexTsl. MeTonbl coopa JaHHBIX: OMPOCH! (MacCOBBIE M DKCIIEPTHBIC, HMHTEPBBIO U
AaHKETHPOBAaHUE), TIyOMHHOE WHTEPBbIO, (POKyc-rpymma, aHaau3 JAOKYMEHTOB, HaOIIOJCHUE,
OKCIICPUMCEHT. HepBI/ILIHOG U BTOPHUYHOC HCCICAOBAHM. Hx BO3MOXHOCTH, MIPECUMYLIECTBa H
OrpaHHu4CcHUA. KauecTBeHHBIE W KOJIMYECTBEHHLIC HUCCIICI0OBAHUA. Bo3MokHOCTH KauecTBEHHBIX
WCCIICOBaHMM 111 cOopa uHPOpManMK 00 YOSKICHUSIX, MHEHUAX M MOTHBAaX TMOTPEOUTENCH, C
MOCJICAYIOIIUM U3YUCHUCM BJIMAHHUA 3TUX XAPAKTCPUCTUK HA MMPCATIOYTCHUA U IOBCACHUC HOTpGGI/ITeJIefl.
KonuuecTBeHHEIE HUCCIICO0BaHUA — CIIJIOIIHBIC N BLI60pO‘IHBIe HCCIICAJO0AaBHUS, ITOJTYUCHUC CTATUCTUYCCKU
HAJIC)KHOH, paclpoCTpaHsIeMON Ha TeHEPAJbHYI0 COBOKYIMHOCTh KOJHYECTBEHHOW HWH(pOpManuu, Ha
OCHOBC KOTOpOﬁ OIIMCBIBArOTCA, OOBSICHSIIOTCS U MPOTHO3UPYIOTCS OTHOLICHHUE U IMOBECACHUC ayJUTOPUHN
COBpPCMCHHBIX MCua. KomiiekcHrnie HUCCIICO0OBAHUA. Bnusiaue I/IHTepHeTa KaK KaHajla M CpC€abl Ha
METOAOJIOTHUYECKOE U METOAHUYCCKOEC OCHAIICHUC MeﬂHaHCCHeHOBaHHﬁ. HCCJ’ICI{OB&TGJ’IBCKI/Iﬁ 3TOC
(MeproH): yHUBEpCcaIM3M — 3TO YOEXKJIEHHWE B TOM, YTO SBJICHHS MPUPOJLI MOBCIOIY OJMHAKOBHI U
HUCTHUHHOCTH YTBep)KI[eHI/Iﬁ HC 3aBHUCHUT OT YTBCPIKIAAIOLICTO, BC€O6I_I_[HOCTL npeamnojaract, 4To 3HaHUC
ABJIACTCSA BCCO6HII/IM AOCTOAHUCM M JOCTYIl K HEMY OTKPBIT JISI BCEX; 6€CKOpI)ICTI/Ie O3Ha4YacT, 4To
y‘leHbeI HC JOJDKCH HCIIOJIb30BATh CBOU OTKPLITHA IJIA JINYHOM BBII'OAbI, Opl"aHI/I3OBaHHHI71 CKCIITULIU3M
— O3TO OTBETCTBEHHOCTh KaXJIOI'O YYEHOIo 3a JOOpPOKAaueCTBEHHYIO paboOTy ApYrMX U 3a MpelaHue
TJIaCHOCTH OLICHOK pa6OTLI KOJIJIET.

Media research programme The preliminary stage of the study of the problem field
related to the research topic (study of the literature, analysis of practice, communication with experts).

Definition of the object and subject of the study. Its theoretical conception.

The research programme and its components (Yadov).

Justification of the relevance of the problem. Structuring and describing the object and subject.
Setting goals and objectives. Definition of basic concepts.

7 tasks (Batygin): 1) create a dictionary of variables; 2) define research units and object; 3) build a
feature space; 4) formulate hypotheses; 5) transform conceptual definitions into operational ones; 6)
develop a sample project; 7) create table layouts and a data analysis programme.

Methods for obtaining empirical information. Modern software resources for processing empirical
data.

Its accuravy and reliability. Data analysis and interpretation. Formulation of scientifically and
practically significant conclusions.

| Tlporpamma MeamaucciaenoBaHusi. [IpenBapUTENbHBIA STall HCCICIOBAHHS MPOOJIECMHOTO
II0JIsA, CBA3AaHHOI'O C TEeMaTUKOU HUCCIICO0BaHUA (I/ISYIICHI/IC JIUTCPATYpPhbl, aHAJIU3 IMPAKTHUKH, O6IJ_I€HI/IC C
skcniepramu). OmpeneneHue 0ObEKTa W TMpeaMeTa ucciefoBaHus. Ero teopermdeckas KOHICIIIHS.
[Iporpamma wuccrnenoBanuss u e€ KommoHeHTHl (SmoB). OOOCHOBaHHME aKTyalbHOCTH MPOOJIEMBI.
CTpyKkTypupOBaHHE W OINHCaHWEe O0BbeKkTa M Tpeamera. [loctaHoBka menedt u 3amad. OmnpeneneHue
OCHOBHBIX MOHATHHA. 7 3ama4d (bateiruH): 1) cocTaBUTh cloBaph MEPEMEHHBIX; 2) ONPEACTUTh €IUHUIIBI
HCCIeIOBaHMS U O0BEKT; 3) MOCTPOUTH MPOCTPAHCTBO MPU3HAKOB; 4) cHOpPMYyIUPOBATh THIOTE3BI;, S)
MEPCBCCTU KOHLCHITYAJIBHBIC ONPCACICHUSA B OINCPALMOHAIIBHBIC, 6) pa3pa60TaTL IMPOCKT BBI60pKI/I; 7)
COCTAaBUTh MAKCETHI Ta6J'II/II_[ U [OporpaMMmy aHajlin3a AdaHHBIX. MeTOJII)I IMOJIYUCHU A 3MHHpH‘-IGCKOI71
uHpopmanuu. CoBpeMeHHblE MPOrpaMMHBIE PeCypchl Ui 0OpabOTKM SMIMPUYECKHX JaHHbIX. E&
JIOCTOBEPHOCTh M HAAEKHOCTb. AHaNIW3 W HMHTEpHpeTauust OaHHbIX. DPOpMyIMpOBaHUE HAYYHO H
MMPAKTUYCCKU 3HAYUMBIX BbBIBOIOB.



Research of communicators The problems of studying the figure of a journalist. Social
status, prestige, trust. Socio-professional and value orientations. Dynamics and modification of
professional roles: social and technological conditionality. The emergence of new types of journalistic
activities and professions. The impact of industrial requirements. The process of de-professionalization.

Methods: case study, interviews with journalists, included surveillance. Innovations in journalistic
practice as a factor of activation of modern scientific research.

Intent analysis (the study of the goals and intentions of a journalist through his texts).

Comparative-historical and international studies.

International cooperation in media studies. Projects ‘Worlds of Journalism’, Journalistic Role
Performance Around the Globe, Journalism in Change - Professional Journalistic Cultures in Poland,
Russia and Sweden, etc.

/|  HccnenoBanusi Cy0beKTOB [eATEJLHOCTH 10 PACHPOCTPAHEHHI0 HWHQOpPMaNH.
[IpoGnemaTuka wuccienoBanus GuUrypsl >kypHanucra. CoOUMaNbHBIA CTaTyc, MPECTHUX, JOBEpHE.
ConmanbHO-IpOPECCHOHANBHBIE M IIGHHOCTHBIE  OpueHTauuu. JluHamMuka W MOAU(UKAIHSL
HpO(i)CCCI/IOHaJIBHBIX pOJ'I@fIZ conualJibHast WM TEXHOJOI'MYCCKas 06yCJ’IOBJ’ICHHOCTL. IlosiBiaeHne HOBBIX
BUJIOB JKYPHAJIMCTCKOW NEATENBHOCTH U npodeccuil. BiusHue nnayctpuanpHeix TpeboBanuil. [Ipouecc
,I[erO(beCCI/IOHaHI/ISaLII/II/I. MeTOI[LIZ KCI‘/'IC-CTaI[I/I, HHTCPBBIO C XKXYPHAJIUCTaMU, BKIIFOUCHHOC Ha6J'IIOI[eHI/Ie.
HoBanuu B >XypHaIMCTCKOM NpPaKTHKE KakK (PAKTOp aKTUBALMKU COBPEMEHHBIX HAyUYHBIX HUCCIIEI0BAaHUM.
WuTenT-aHanu3 (uM3ydeHue Lejell M HaMepeHUW >KypHalIHucTa uyepe3 ero TekcTbl). CpaBHUTENBHO-
UCTOPUYECKME M MEXIYyHapOJAHbIE  MCCIEIOBaHUA.  MeEXIyHapOgHOE  COTPYJHHYECTBO B
menuanccaenoBanusx. mnpoektel "Worlds of Journalism”, Journalistic Role Performance Around the
Globe, Journalism in Change - Professional Journalistic Cultures in Poland, Russia and Sweden u ap.

Media content research Media content and media text as objects of study. Goals and
objectives of the study.

Analysis of various sign systems and communication situations.

Various segments of media content: journalistic, media user (audience), advertising, and
broadcast. The theory of the ‘generation’ of the text. Media content as a reflection of the interests and
positions of various participants in the mass communication process. Journalistic text, its features.

Approaches to the study of media content as a cumulative media text:

. nominally ‘media-centered’ (subject matter, issues, authors, genres, formats, language,
style, design)
. sociological (reflection of social events, facts, phenomena, interests, ‘agenda’, discourse,

social representation, heroes, characters, values, images).

Cultural, sociological, political, linguistic, art, professional and creative analysis and its methods.

Textual methods. Qualitative non-formalized literary methods. Psycholinguistic methods:
‘analysis’ of myths, mythologemes, stereotypes, frames, images, emotional features of the media text.
Analysis of the text in the context of the problem of its perception by the audience.

Content analysis as a formalized, standardized sociological method. Its features and capabilities.
Categories and units of analysis, units of account. Sampling problems. Standardized and proprietary
programmes. Semi-formalized method: axial coding. Expert reading. Interviews with journalists about
media texts (professional self-reflection).

Methods of discourse research.

/ I/ICCJICIIOBaHl/IH MCEAUAKOHTECHTA. MCJII/IaKOHTeHT U MEOIUATCKCT KakK 00BEKTBI HN3YUCHUS. HeJ'II/I
N 3aJa4u HCCICAOBaHMUI. Anammnz PAa3JIMYHBIX 3HAKOBBIX CUCTEM U KOMMYHHKATHBHBIX CHTyaHHﬁ.
Paznuunble cerMeHThl MEAMAaKOHTEHTA: >KYPHAIMCTCKHM, MEIuanoib30BaTeNbCKUil (ayAUTOPHBIN),
peKJ’IaMHBIfI, peTpaHCJI}ILII/IOHHLII\/'I. Teopml «IIOPOXKACHUA» TCKCTA. MC,Z[I/IaKOHTCHT KaK OTpPaXCHUC
WHTEPECOB U IMO3UIUN Pa3INYHBIX YYaCTHUKOB MAacC-KOMMYHUKAIIMOHHOIO mpouecca. JKypHanucTcKui
TCKCT, €TI0 0COOEHHOCTH. HOI[XOIILI K H3YUYCHHUIO MCIMAKOHTCHTA KaK COBOKYIIHOTO MCIUATCKCTA:
YCIIOBHO «ME€IUAlleHTPUPOBAaHHBIN» (TeMaTHKa, IpobiieMaTHKa, aBTOPbI, )KaHPbI, (OPMAaThl, A3bIK, CTUJI,
JU3aiiH); COLIMOJIOTMYECKUN (OTpaskeHHe OOIIECTBEHHBIX COOBITUH, (aKTOB, SIBICHUN, WHTEPECOB,



«TIOBECTKA TTHS», AMCKYPC, COLMAIBHOE MPEIACTaBUTEIILCTBO, TE€POM, MEPCOHAXKHU, LIEHHOCTH, 00pa3sbl).
Kynbryposnornueckuii, COuOI0rnYe€CKUui, MOTUTOJIOTHYECKUH, JIMHTBUCTUUECKUNA, NCKYCCTBOBEIUECKUI
npo¢eCCHOHATBLHO-TBOPUECKUI aHAIM3 M €ro MeTojabl. TekcTonorumyeckue Mertonsl. KadecTBeHHBIE
HedOopMaIM30BaHHbIE JIUTEPATYpPOBEIUYECKHE METOAbl. [ICMXOIMHIBUCTHUECKHE METOJbI: «aHAJIM3»
MUGOB, MH(]OIOTEM, CTEPEOTUIIOB, (pelMOB, 00pa30B, IMOLMOHAIBHBIX YEPT MEIUATEeKCTa. AHAIN3
TEKCTa B KOHTEKCTE MpoOJieMbl BOCIPHUATHS ero ayautopueil. KonrenT-ananus kak ¢hopMain30oBaHHbIH,
CTaH/IAPTU3UPOBAHHBIN COLMOJIOTHYECKUNA MeToa. Ero ocobeHHOCTH W BO3MOXHOCTH. Kareropum u
€AVHMIIBI aHanu3a, eauHuIbl cuera. [IpoGnembr BbIOOpKU. CTaHAAPTU3UPOBAHHBIE U ABTOPCKHE
nporpammebl. [lomygopMani3oBaHHBI METOJ: OCEBOE KOJMpOBaHME. JKcrepTHoe uTeHue. Onpockl
KYpHAJIUCTOB 10 moBoxy TekctoB CMMU (mpodeccruonanbhas camopediekcus). MeToasl uccienoBaHus
JCKypca.

Channel, environment, and context studies Study of the features of various channels,
types, and types of media.

The concept of ‘media environment’. Essential characteristics of the media environment:
virtuality, interactivity, hypertextuality, globality, creativity, anonymity, mosaic. The composition and
structure of the media environment. The main institutional formations, content and determining factors of
development.

| UcciienoBaHusi KAaHAJIOB, KOHTEKCTA KOMMYHUKAIUHU. V3ydeHne 0COOCHHOCTEH pa3iMuHbIX
KaHaJ10B, BUJ0OB, THIIOB MC/Ha. Ilonstue «Mmeauacpeaar. CYH_[HOCTHBIG XApaKTCPUCTUKU MCIHACPC/bI:
BUPTYAJIBbHOCTH, HHTCPAKTUBHOCTDL, TUIICPTCKCTYAJIbHOCTD, FJI06aJH)HOCTI), KpC€aTHuBHOCTb, aHOHUMHOCTD,
Mo3an4yHOCTh. CocTaB M CTPYKTypa McAUuacCpcCIbl. OcCHOBHEBIE HHCTUTYLIUOHAJIbHBIC O6pa30BaHI/I}I,
coJiepKaHue U OTpeACIISIomure GaKTOPbl pa3BUTHS.

Research of audience Sociological, cultural, psychological, anthropological and
ethnological approaches and methods to the study of the media audience.

Problems of studying the media audience.

Goals and objectives of the research of audience. Study of the characteristics of the audience
(demographic, psychographic, lifestyle characteristics, information needs and interests, models of
information consumption and attitude to the media). Audience interactivity, consumer participation in the
production of media content.

Qualitative methods (interviews, focus groups), quantitative methods (standardized surveys).

Marketing research. Analysis and use of data from mediametric measurements for research
purposes.

Research of the time budget — the main resource of media consumption. Dynamics of the time
budget. Its redistribution between different media.

Classification and typology of the audience in domestic and foreign studies. Various audience
concepts.

| UccnenoBanmsi aynuropuu. CONIMOJIOTMYECKUE, KyJIbTYPOJOTHYECKUE, IMCHXOJIOTHYECKHUE,
AHTPOIIOJIOTHYCCKHUE W OTHOJIOTMYCCKHUE TMOAXOAbI MW MCETOJAbI K MH3YUCHUIO aAyAUTOPHUU CMU.
[Ipobnemaruka u3ydenust ayautopun CMMU. llenu u 3amaum ayauTopHBIX uccienaoBaHuil. M3ydenue
XapaKTEePUCTHK ayJUTOpPUU (JIeMorpapuuecKkux, MCcUxorpapuueckux, XapakTepUCTHK o0pas3a >KHU3HH,
MH(OPMALIMOHHBIX MOTPEOHOCTE W HMHTEpecoB, Mojened WHGOPMAIMOHHOTO TNOTpeOIeHUs U
otHomeHuss k CMMU). HMHTepakTUBHOCTh ayAWTOPUH, YydacTUe MOTpeOuTeNneil B MPOU3BOJCTBE
MEJIMaKOHTEHTA. KauecTBeHHsble METOIbI (MHTEpBBIO, (boxyc-rpynimsi), KOJIMYECTBECHHBIC
(CTaH,Z[apTI/ISI/IPOBaHHBIe OHpOCLI). MapKCTI/IHFOBLIC HCCIIEa0BaHUs. AHamu3 U KUCIOIL30BaHUE JaHHBIX
MCIUaMETPHUICCKUX I/ISMepeHI/Iﬁ B HAYYHO-UCCJIICAOBATCIIBCKUX LECIIAX. HCCJ’IC}IOB&HI/IC 6}0)1>1<eTa BpEMCHHA
— OCHOBHOTI'O pecypca MC,Z[I/IaHOTpC6J'IeHI/I$I. I[I/IHaMI/IKa 6IOII>KeTa BPCMCHHU. Ero nepepacupeaciICHuA
MCXKAY pas3IMYHbBIMA ME€ua. Knaccmbnxaumf " TUIIOJIOTUA ayIUTOPHU B OTCUCCTBCHHBIX U 33py6e)KHI:IX
HUCCIICOOBAHUAX. Paznugnrie AYJAUTOPHBIC KOHLICIIIHHU.



Research of media effects Methods of study: formalized and non-formalized analysis of media
texts in the context of potential functions. Surveys of journalists (goals, intentions) and audience
(expectations). Expert surveys.

Effects and effectiveness. Spheres of manifestation of effects: consciousness and behavior. Levels
of their manifestation: generally social, group, individual. Types of effects: social, psychological,
organizational. Predictable and unexpected effects. The criteria for classifying effects are time and
direction.

History of effects research. Set of methods: audience surveys: sociological, psychological, and
psycholinguistic studies. Focus group methodology. Experimental methods. Textual methods.

Semantic differential.

| HccaenoBanuss  meamaddpdexToB.  Meronpl  u3yueHus:  (QopManM3oOBaHHBIL < H
He(hOpMaANM30BaHHBI aHaIU3 MEAUATEKCTOB B KOHTEKCTE IMMOTCHIUANBHBIX (QyHKIuA. Onpocsl
KYpPHAJIHCTOB (IIeNIM, HaMEpeHHUs) U ayAuTopus (OKUAaHus). DKCIepTHbIE ONpochl. DpGdeKTs u
s dextuBHoCcTh. Chepbl mposiBieHUsT d(PPEKTOB: CO3HAHWE W TOBEACHUE. YPOBHH HX IMPOSBICHUS:
o01IeconreTanbHbIid, TPYINOBOM, HHAMBUYaTbHBIN. THIBI 3¢ (EeKTOB: COIMATIBHBIC, ICUXOJIOTUYECKUE,
opranu3anuonnsie. [Ipornosupyemoie u Heoxxuganubie 3pdextrl. Kpurepuu knaccupuxanmu 3¢hekToB
- BpeMs W HampaBJIeHHOCTh. Mcropus wuccnemnoBanuii 3ddexroB. KoMIuiekC METOOB: ayJaHTOPHBIE
OIIPOCHI: COLUOJIIOTHYCCKUEC, TICUXOJIOTHYCCKUC U IICUXOJIUHIBUCTUYCCKHUC. (DOKYC-prrIHOBa}I METOAHUKA.
DKcrepuMeHTalIbHbIe METOIBI. Tekcronornyeckne Metoapl. CeManTHUeCKui nuddepeHman.

Industrial research Industrial problems and methods of its study: analysis of industry statistics,
market research data, including media metrics.

Media economics and advertising. Research of kinds, types, and practices in the field of media
management. Study of documents regulating the activities of media enterprises. Interviews with
specialists, media managers, including the problem of combining the social and commercial effectiveness
of the media.

Predictive research on the development of the media industry. Foresight projects in the media.
Methods used in the foresight: expert panels, Delphi method, SWOT analysis, brainstorming, scenario
building, technological roadmaps, relevance trees, mutual influence analysis, etc.

Automation of media research: SATI, peoplemeter, eye tracking, etc.

| UapycTpuanbHble uccienoBanusi. VuayctpuansHas mpoOieMaTHKa U METOJbI €€ W3YyUCHHS:
aHaJIn3 0TpacneB0171 CTaTUCTHUKHU, JAaHHBIX MapKCTUHTOBBIX I/ICCJ'ICI[OBaHI/II\/'I, B TOM YUCJIeC
MCIANaMCTPHUICCKUX. MCI[I/IaBKOHOMI/IKa H peKiaMa. HCCJ’IGI[OB&HI/IH BUI0B, TUIIOB, IMPAKTUKH B oOJractu
MEAUAMCHCIXMCHTA. I/I3yquI/Ie AOKYMCHTOB, PCryjIUPYHOIINX U PCTIIAMCHTUPYIOIIUX OCATCIBHOCTDH
MeauanpeanpusaTuil. MIHTepBpio co crenuamucTamMy, MeIuaMeHeKepaMy, B TOM 4YHCJe MO MpodieMe
coyeTaHus: couManbHONH U KomMmepdeckod s¢¢exktuBHoctTH CMMU. IIporHosHble ucciaenoBaHHs IO
pazButuio Meauaorpaciu. dopcalT-nmpoexkThl B Meaua. MeToapl, HUCHOIb3yeMble B (Qopcaiite:
sKcnepTHele naHenu, meron Jenbpu, SWOT-ananu3, MO3roBoil IITypM, IOCTPOEHHUE CIIEHApHS,
TCXHOJIOTHYCCKUEC JOPOKHBIC KapThl, ACPECBbA PCICBAHTHOCTH, aHAJIW3 B3aWUMHOI'O BJIHWAHHA W 1P.
Atomaruzanusa menuauccneaopanuii: CATU, numiMeTpsl, alTPEKUHT U Jp.
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c) Software and Internet resources:

Google, SPSS and/or Excel, open access to digital media archives, http://www.ras.ru/,
WWWw.isras.ru , http://www.ecsocman.edu.ru/, www.rsl.ru , system Integrum
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Current issues of mass media / AxkTyajabHble KOHUENMIIHU
MaccMmeaua

Questions for the state examination:

1. The impact of digitalization on journalism.
2. The role of digital and media literacy in modern society.



3. Digital divide in different countries and regions of the world.

4. Three levels of digital inequality.

5. Digital capital: Russian and foreign research experience.

6. Digital and social inclusion: issues of mutual influence.

7. Robotised journalism: advantages and disadvantages.

8. Digital journalism as a topical area of research in Russia and abroad.

9. Data journalism: key directions and main features.

10. The impact of technological innovations on journalism.

11. Al and big data: challenges for journalism.

12. The role of the media in a multicultural society.

13. Media and stereotypes: issues of formation and representation.

14. Journalistic cultures around the world.

15. Global and national platforms: emergence, development, impact on traditional news media.
16. "Old" and "new" professionals in the information and news ecosystem.

/ Bonipochl K rocyIapCTBEHHOMY IK3aMeHY
. BnusiHue nudpoBuszanmu Ha )KypHaIUCTCKYIO 1€ TEIbHOCTh
. Posib nu¢poBoii 1 MenarpaMOTHOCTH B COBPEMEHHOM OOLIIECTBE
. lluppoBoe HepaBEeHCTBO B pa3IMYHBIX CTPAHAX M PErHOHAX MUPA
. Tpu ypoBHS IU(PPOBOTr0 HEPABEHCTBA
. Hudposoii kanuTam: poCCHIMCKUN U 3apyOeKHBIN OIBIT UCCIICIOBAHUS
. Mu¢posast 1 conmanbHas «BKJIIOUEHHOCTb»: BOIPOCHI B3aUMOBIUSHUS
. PoOoTn3upoBanHas )KypHaIUCTHKA: IPEUMYIIECTBA U HEJJOCTATKH
. Mudposast )KypHanucTUKa Kak akTyajabHas o0nacTh uccienoBanuii B Poccun u 3a pyoexom
. KypHanucTuka JaHHBIX: KJIFOUEBbIE HAIIPABIEHHS U OCHOBHbBIE OCOOCHHOCTH
10. BiusiHUE TEXHOIOTHYECKUX MHHOBAIMN Ha KYPHAIHCTCKYIO IS TEIIbHOCTD
11. VcKycCTBEHHBIM HHTEIUIEKT U OOJIbIINE JaHHbIE: BBI3OBBI 15 )KYPHAIUCTUKU
12. Ponrs CMU B MyJIbTUKYJIBTYPHOM OOIIECTBE
13. Meaua 1 cTepeoTHIIbI: BOIIPOCH (POPMHUPOBAHUS U PENPE3SHTALUN
14. ’KypHanucrckue KyiabTypsl B pa3HbIX CTpaHaX MUpa
15. I'moGasibHBIE U HAlMOHATIbHBIE IM(PPOBBIE TIATPOPMBI: BOSHUKHOBEHHE, Pa3BUTHE, BIMSIHUE
Ha TpaJUIMOHHBIE HOBOCTHBIE CMU
16. «Crapble» 1 «HOBbIE» NpodeccruoHabl B MHGOPMAIIMOHHON U HOBOCTHOM 3KOCHCTEME

OO ~NOoO Ol WwN -

Contemporary society and the media. Mass media as a social institution. Mass media, civil
society and the public sphere in foreign countries. Freedom of the media as a principle. Media diversity as
a principle. The concept of objectivity. Information society abroad. Transformation of the role and
functions of journalists in the information society. Interaction of mass media with public and political
institutions in foreign countries. The role of the media in shaping public opinion. Theories of media and
society. Media education and media literacy. The problem of digital inequality.

| CoBpemennoe oomecrBo m CMM. Maccmenna Kak conuanbHblii HHCTHTYT. CMU,
rpaxaaHckoe oOmiecTBo M myOianuHas cdepa B 3apyOexHbIX crpaHax. CBoboga CMM kak HpUHIMIL
Pasnoobpazue CMU kak npunuun. Konuemuus o6bextuBHOCTH. MHDopmannoHHOe o00miecTBO 3a
pyoexxom. Tpanchopmaruss ponu U (QYHKOHMA IKYPHATUCTOB B HMH(POPMAIIMOHHOM OOIIECTBE.
Bzaumoneiictsue CMU ¢ oOuiecTBEHHBIMU U TOJUTHYECKMMHM HHCTUTYTaMU B 3apyOeXHBIX CTpaHax.
Posiie CMU B popmupoBanuu 00IIeCTBEHHOI0 MHeHUA. Teopun Meaua u obmectBa. MeanaodpasoBaHnue
u MenuarpamoTHocTh. [Ipobrema nmudpoBoro HepaBeHcTBa. [{ndpoBoit kanmuTanm B KOHTEKCTE KOHIEMIIAN
HECMAaTCPUAJIbHBIX KAITUTAJIOB.

Current state of the media industry abroad Print media abroad. Television and radio
abroad. The film industry in foreign countries. New media and the emergence of active audiences. Media



convergence. Mechanisms of regulation and self-regulation of mass media in modern society. Mass
culture and popular culture in Western countries.

/AKTyaqbHOE COCTOsIHMEe MeauaoTpaciau 3a pyodexom. [lewatneie CMU 3a pyOexom.
TeneBunenue u paauo 3a pyoesxom. MHIycTpust KMHO B 3apyOeXHBIX cTpaHax. HoBble menua u
nosiBJIeHWe  akTuBHbIX  ayautopuil. KouBeprenumus CMMUM. MexaHu3mbl  peryaupoBaHus U
camoperynupoBanuss CMU B coBpemeHHOM oOmiecTBe. MaccoBas KyJabTypa M MONYJsIpHas KyJIbTypa B
cTpaHax 3amnajaa

Globalization and mass media The origin of globalization. Global media structure.
International information flows. The formation of a global media culture. Mass media in a multicultural
society. Transformation of media systems and media industry under the influence of global factors
(social, political, economic, cultural, technological, etc.). National specifics of media systems in the
context of globalization. Forecasts of the development of the media industry in different countries, taking
into account global trends and national specifics.

| Tnodanu3auus u maccmenna. [Iporcxoxaenue riodanusanuu. [nodansHas ctpykrypa CMU.
MexnyHapoaable WHGOpMaMoHHbIe MOTOKH. CTaHOBICHHWE Tio0anbHONH MeauakyasTypel. CMU B
MYJIbTUKYJIBTYPHOM 06H_IeCTBe. TpaHC(i)OpMaI_II/I}I MCAUACUCTCEM U MCIAUAUHAYCTPUU 110 BIIUAHUCM
FJIO621JII:HI:IX (baKTOpOB (COIII/IaHI)HI)IX, MOJIMTUYCCKNX, S9KOHOMHWYCCKUX, KYJIbTYPHBIX, TEXHOJOTHUYCCKUX
n T.I[.). HaI_II/IOHaJ'IBHa}I CHCI_II/ICI)I/IKB. MEINACUCTEM B YCIOBUAX FJ'IO68.J'II/I38.I_II/II/I. HpOFHOSH pa3sBUTHA
MEIMAWHTyCTPUH Pa3HBIX CTPAH C yUETOM TII00ATBHBIX TPEHIOB U HAITMOHATHHOU CHICIU(UKH.

Media in the context of digital environment and multimediality Evolution of technical
means of mass media. New media and mass communication in foreign countries. Differences between
new and old media. The main categories of new media. Computer-mediated communication. Creating
computer-mediated communities. Virtual community. User-generated content. De-professionalization of
journalistic activity. The appearance of active audiences. Advantages and disadvantages of digital
technologies and virtual communication. New media and democracy in foreign countries.

/ Meaua B ycjaoBusix HudpoBoii cpeabl U MYJbLTHMEIMAHOCTH. DBOIIONHUS TEXHUYECKHX
CpeacTB MaccMeina. Hosrie Mciua U MaCcCOBasl KOMMYHHUKAIUA B 3apy6e)KHBIX CTpaHax. OTJINYHSA HOBBIX
Mcaua OT CTapbiX. OCHOBHEBIE KaTeropunu HOBBIX MCEAHA. KOMMyHI/IKaHI/ISI, OornocpecaoBaHHasd
KOMIIBIOTCPOM. C03J_'[aHI/Ie COO6H.I€CTB, ONOCPCAOBAHHBIX KOMIIBIOTCPOM. BI/IpTyaJ'IBHOC C006IJ.ICCTBO.
[Tonb3oBarensckuil  KOHTEHT. JlempodeccroHanu3anus KypHaJIUCTKON JesaTenbHOcTH. [losiBieHue
aKTUBHBIX ayauTopuil. IlpeumyinectBa W HEZOCTaTKM IMQPPOBBIX TEXHOJIOTMH M BHUPTYaIbHOI
KoMMyHUKaluu. HoBble meama B 3apyOexHbIX cTpaHaxX. [ludpoBas KypHanucTuKa Kak akTyaldbHas
HpO(i)eCCI/IOHaJ'IBHa}I " HaydHasd 00J1aCTh PICCJ'ICI[OBEIHPIIZ.
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Deontology of journalism / /leonTosiorus :KypHaJIuCTHKH

Questions for the state exam:

. Social responsibility of a journalist in the aspect of deontology.

. Journalist and the Internet: ethical and legal problems.

. Deontological problems of relations between the journalist, the media and the audience.
. Journalist and media editors: specifics of professional and corporate ethics.

. Intellectual rights of a journalist.

. Limits of freedom when creating media content: value orientations.

. Media law in the system of deontology of journalism.

. Codes of ethics in the system of deontology of journalism.

Bonpocsl K rocy1apcTBeHHOMY 3K3aMeHY !

1. CounanbHasi OTBETCTBEHHOCTh )KYPHAJIUCTA B ACTIEKTE JJEOHTOJIOTHUH.

2. Xypuanuct u IHTEepHET: 3TUKO-TIPaBOBbIE IPOOIEMBI.

3. JleonTonornveckue npoOiaemMbl B3aUMOOTHOIIEHUH KypHanucta, CMU u aynutopun.

4. Kypuamuct u penakuus CMU: cienuduka npopeccuoHanbHOU 1 KOPIOPATUBHON ITHUKH.
5. HTenneKTyabHbIE TpaBa )KypHaIUCTa.

6. I'panHu1iel cBOOOIBI IPU CO3JITAHUM MEIMAKOHTEHTA: LIEHHOCTHBIE OPUEHTHPBHI.

7. MeaunanpaBo B CUCTEME JIEOHTOJIOTHH )KYPHATIUCTHKH.
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8. DTHUecKre KOACKChI B CUCTEME JICOHTOJIOTUU KYPHAIUCTUKHU.

Introduction to the deontology of journalism. History of deontology (in medicine, law,
journalism). The difference between duty and responsibility. The concept of due in the profession as the
basis of deontology. The theory of social responsibility. The problem of moral choice. The concept of
terms used in relation to the deontology of journalism. Justification of the purposes and objectives of the
course. Review of educational, methodological and informational support of the discipline (literature,
network resources).

/| BBemeHHe B €OHTOJIOTHI0 MKypHAJTUCTHKH. Vcropus JcoHTonoruud (B MEIHUIIMHE,
IOPUCIIPYACHIIUH, }KypHaJ'II/ICTI/IKe). Pazmnune MCXKIY 0053aHHOCTBI0O U OTBETCTBEHHOCTLIO. [loHsTHE O
JIOJDKHOM B TMpo(eccHH Kak OCHOBE JEOHTOJIOTMH. TeopHsi colmaibHON oTBeTcTBeHHOCTH. [Ipobiema
MOPAJIBbHOIO BBI60pa. Ilonatue o TEPMHUHAX, HCIIOJB3YEMbBIX IIPUMCHHUTCIBHO K JCOHTOJOIMH
JKYPHaJIUCTHUKU.

Media law in the system of deontology of journalism  The concept of mass information law
as a specific sub-branch of law. Sources of media legislation. International and domestic legal norms on
freedom of speech, freedom of the media and freedom of expression.

/ MezmanpaBo B CUCTEME [TCOHTOJIOIrnMu KYPHAJIUCTUHKHA. Ilonstue (¢} MacCcCOBO-
MH(POPMALIMOHHOM TIpaBe Kak cHenu(uyeckoil momoTpaciu mpaBa. VMICTOUHWMKM 3aKOHOJATEIhCTBA O
CMU. MexnyHapoaHble M OTEUECTBEHHBIE IPaBOBBIE HOPMBI O CBOOOE CJIOBa, CBOOOJIE MacCOBOM
UHPOpPMALUU B CBOOO/IE BBIPAKEHHUS MHEHHS.

Ethical standards. History, development, and modernity. Codes in the system of deontology
of journalism The ethical standard as a conceptual document of a professional corporation, moral
prescriptions for the behavior of a journalist. Suppositions and reasons for the appearance of codes of
professional ethics, the principles, requirements and recommendations set out in them, their role in the
formation of professional duty and responsibility. Documents of international professional organizations
and national information organizations (codes, charters, declarations, resolutions, pacts, regulations,
memoranda). Professional self-awareness of a journalist and the problem of choice.

| Dtuueckne crangaprtbl. Hcropusi, pa3BuTHe, coBpeMeHHOCTh. Komekchl B cHcTeme
ACOHTOJIOTUM  KYPHAJMCTHKH. OTHYECKUMH  CTaHJapT KaK  KOHLENTYaJbHBIH  JOKYMEHT
HpO(i)eCCHOHaHBHOﬁ Kopnopanuv, MOpPaJIbHBIC NPCAINIMCAHUSA IMOBCACHUSA KYPHAJIMCTA. Hpe,[[HOCBIJ'IKI/I u
IPUYMHBl TOSIBIEHUS KOJEKCOB NPO(ECCHOHATBHOM ATHKH, 3a(QUKCUPOBAHHBIE B HHUX MPUHIUIIBL,
Tpe6OBaHI/I$I U PpCKOMCHOANMK, HUX PpoOJib B (bOpMI/IpOBaHI/II/I HpO(l)eCCI/IOHaJIBHOFO aoJjqra H
OTBECTCTBCHHOCTH. I[OKYMCHTLI MCKAYHAPOIHBIX HpO(i)eCCI/IOHaJ'II)HI)IX opraHmauHﬁ, 1 HAIIUOHAJIbHBIX
I/IH(l)OpMaI_II/IOHHBIX Opl"aHI/I3aI_II/II71 (KOI[CKCBI, XapTuu, ACKJIapanuu, pe30JIFOOWUU, IIAKThbI, IMOJIOKCHUA,
MemopaHayMsl). [IpodeccuonansHoe caMoco3HaHue KypHaAIUCTa U IpoliemMa BeIOOpa.

Methods for obtaining information. Sources of information. Journalist and informant: the
problem of responsibility The right to access, search for, receive and disseminate information. The
right of the editorial board to request information. Accreditation and its withdrawal in case of violation of
the rules. Press conferences. Ethical restrictions when using the methods ‘mask, ‘change of profession’,
‘covert surveillance’. Types of secrets. Responsibility for the dissemination of classified information.
Official sources of information. Verification of the competence and objectivity of the source of
information, economic, political and other interests of the informant. Compliance with professional
ethical standards when communicating with the informant. The moral responsibility of a journalist for the
safety of an informant.MeTo b1 noy4eHust ”HPOPMAIIHH.

| Uctounnku wunopmamuu. KypHaauer m uHpopMaTop: mpodieMa OTBETCTBEHHOCTH.
[IpaBo Ha mocTym kK mH(MOPMAITUH, €€ TIOUCK, MOJyuyeHre U pacnpoctpanenue. [IpaBo pegakuuu Ha 3ampoc
uHpopMaluu. AKKpeIuTalus 1 ee JUIIeHHe Ipu HapylmeHuu npasuil. [Ipecc-koHdepeHunn. dtudeckue
OrpaHUYCHHUA IPU HCIOJB30BAHUMW METOAO0B «MacCKa», «CMCHa HpO(l)eCCI/II/I», «CKPBITOC Ha6J'IIOJleHI/Ie».
Bunp! TaiftH. OTBETCTBEHHOCTH 32 paclpocTpaHeHue ceKpeTHol nHpopmarmu. OdunpraabHble HCTOUHUKU



uHpopmanuu. [IpoBepka KOMIETEHTHOCTH U OOBEKTUBHOCTH HMCTOYHHMKA CBEIECHUH, SKOHOMHYECKHE,
NOJIMTUYECKHE U UHBIE HHTEpechkl nHPopmaropa. CodutoieHre mpohecCHOHATBHBIX STHUECKUX HOPM MIPH
obmennn ¢ wuHpopmaropoM. HpaBcTBeHHass OTBETCTBEHHOCTh JKypHalIWCTa 3a 0€30MacHOCTh
uHpopmaTopa.

Principles and functions of journalism and the doctrine of what is right in the profession

The impartiality of the journalist in the social orientation of the audience. Attention to public
opinion, resistance to manipulation of it. Contributing to the comprehensive cultural development of the
reader and improving their educational level. Critical attitude to advertising when realizing that it is the
basis of the media economy. An intelligent approach to the implementation of a recreational function.
Protection of the rights of minors and public morals, affirmation of the role of spiritual values.

/[ TpuHuunsl ¥ (GYHKHHH KYPHAJIMCTHKH H Y4YeHHEe O [J0JUKHOM B mpodeccHm.
becripuctpacTHOCTh  KypHajaucTa NPU  COLMAJIBHOM OpHUEHTAUMH ayAuTopuu. BHumaHue K
06I_HCCTBCHHOMy MHCHHUIO, HpOTHBOHeﬁCTBHe MAHUITYJIMPOBAHUIO UM. Croco0cTBOBaHHUE BCCCTOPOHHEMY
KyJbTYpPHOMY pPAa3BUTHIO YHUTATEIsl M TMOBBIINICHUIO €ro oOpa3oBarenbHOro YypoBHS. Kpurtuueckoe
OTHOIICHUEC K PCKIIaM€ IIpyU OCO3HAHHWH, 4YTO OHAa — OCHOBAa 3KOHOMHKH CMU. MHTeJ’IJ’IeKTyaJ'ILHLIfI
MOJXO/ K pealn3aliy PeKpeaTHuBHON (yHKIMHU. 3aluTa MpaB HECOBEPIICHHOJIETHUX M OOIIECTBEHHOM
MOpaJik, YTBEPKACHUEC PO JYXOBHBIX HeHHOCTefI.

The limits of freedom in the creation of media content: value guidelines The objective
and subjective nature of the responsibility of a journalist. The independence of a journalist and the
conflict of interests. Protection of social values. Ethical approach to editing materials, compliance with
copyright rules. Correctness when covering conflicts. A critical approach to statistics, the use of quotes,
sensationalism, the use of rumors and speculation, and the fight against the temptation to manipulate. The
responsibility for the completeness, truthfulness, reliability and efficiency of information, realized at the
level of internal necessity; the willingness to admit mistakes and correct them.

FpaHI/lllbl CBOGOIlbI pHa CoO3JaHUH MEAUAKOHTEHTA. HEHHOCTHBIE OPUECHTHPHI. OOBEKTUBHBIA
n Cy6’beKTI/IBHBII71 XapaKTEep OTBCTCTBCHHOCTHU KYpPHAJINCTA. He3aBucumocts KYpHAJIMCTA U KOH(I)J'II/IKT
WHTEPECOB. 3alluTa COIUATBHBIX IEHHOCTEH. DTHYECKUN TOIXO0JI K PEIaKTUPOBAHHUIO MaTEPHAJIOB,
coOJIIOJIeHHEe HOpPM aBTOPCKOro mnpaBa. KoppeKTHOCTh mpu oOcBeleHMH KOH(MIMKTOB. Kpurnueckuii
noaxoa K CTaTUCTHUKE, UCIIOJIBb30BAHUIO IUTAT, CCHCAIMOHHOCTH, HMCIIOJIb30BAHUIO CIIYXOB M JJOMBICIIOB,
6oppba ¢ cobma3zHoM MaHuIynupoBaHus. Oco3HaHHas Ha YPOBHE BHYTPEHHEH HEOOXOIMMOCTH
OTBCTCTBCHHOCTD 3a IMOJHOTY, IPaBAWBOCTb, JOCTOBCPHOCTH U OINCPATUBHOCTH I/IH(l)OpMaIII/II/I, TOTOBHOCTbH
IMPU3HATDH OIINOKY U HCIIPABUTH UX.

Principles and methods of self-regulation. Co-regulation in the mass media. Self-regulation as
a system of principles of professional activity established by the journalistic community. The main tools
of self-regulation: the code of ethics, the Press Council, the ombudsman. Typology of press councils.
Sanctions imposed by the self-regulatory bodies of the press. The history of the Grand Jury of the Union
of Journalists of Russia, the activities of the Public Board on complaints against the press. Analysis of
specific cases reviewed by foreign and domestic self-regulatory bodies.

/ TlpuHumnmbl W MeTOoAbl camoperyiaupoBanusi. CaMmoperyJiumpoBanue B MaccMeIua.
CamoperynupoBaHHUe KaK CHCT€Ma YCTAaHOBJICHHBIX JKYPHAJIUCTCKUM COOOIIECTBOM IPHUHIIUAIIOB
HpO(I)eCCI/IOHaJIBHOﬁ ACATCIIbHOCTH. OcHOBHEIE HHCTPYMCHTBI CaMOPCTYJINPOBAHUA: STUYECKUI KOJCKC,
coBeT Mmo mpecce, oMmOyacMeH. Tumonoruss coBeroB 1o mnpecce. CaHKIMU, HajlaraéMble OpraHaMu
CaMOpPETyJIMpOBaHHuA ITPECCHI. I/ICTOpI/IH Bonsnioro >KIOPI/I Corosa KYPHAJINCTOB POCCI/II/I, ACATCIIbHOCTD
OOmiecTBeHHOM KOJUIETHM MO Jkajmo0aM Ha mpeccy. AHalIM3 KOHKPETHBIX JIel, pa30o0paHHbBIX
3apy6eH(HBIMI/I " OTCUCCTBCHHBIMHU OPraHaMU CaMOPCTYJIUPOBAHU.

The journalist and the editorial staff; the journalist and the audience. The system of
imperatives of a journalist's behavior. Organization of editorial activity. Compliance with the charter,
labor relations. Rights and obligations of a journalist. Forming relationships with colleagues, authors, and



experts. Conflict situations and professional solidarity. The specifics of official ethics, compliance with
the norms of corporate ethics, compliance with editorial secrecy. Creative personality and professional
duties. Moral and professional responsibility to the audience (satisfaction of its needs for information,
accuracy of facts, accuracy of comments, accessibility of presentation, etc.). Implementation of
deontological principles in everyday practice.

[/ KypHaJauCT W PeIAKNMOHHBIH KO/UIEKTHB, JKypHajaucT u ayauropus. Cucrema
UMIIEPaTUBOB IOBEACHUS XypHanucTa. OpraHuzanus AesTeNbHOCTH pemakuuu. CoOoJeHne ycrasa,
TpynoBbie oTHomeHus. [IpaBa u o0s3aHHOCTH KXypHanucTa. POpMUPOBAHKE OTHOIICHUH C KOJIJIETaMH,
aBTOpaMu, sKcnepTramu. KoHGUUKTHBIE cuUTyaluu M npodeccHoHalbHAs coiauaapHocTh. Crenuduka
CITY)K€OHOW ASTHUKH, COOJIOJICHHE HOPM KOPIOPATUBHOW JTHKH, COOJIOJICHWE PENAaKIMOHHOW TaiHBI.
TBopYecKkass WHIAWBHIYAIBLHOCTh W TPOGECCHOHATBHO-OKHOCTHBIC O00s3aHHOCTH. HpaBCTBeHHasr u
npodecCHOHANIbHAsT OTBETCTBEHHOCTb IIepe] ayauTopuei (YyAOBJIETBOpEHHE €€ TMOTpeOHOCTe B
UHPOpPMALIUK, TOYHOCTHb (DaKTOB, BBIBEPEHHOCTh KOMMEHTApHEB, IOCTYHMHOCTh H3JIOKEHUS U T.1.).
Peanmaunﬂ ACOHTOJIOTMYCCKUX ITPUHIUIIOB B HOBCG,[[HGBHOfI IMPpaKTUKCE.

Media, government, and civil society Civil society and democracy, the level of trust in the
media. Journalism as the ‘fourth power’. The influence of political and economic factors on the activities
of the media as a voice of society and criticism of the government. Mass media and pluralism of opinions.
Freedom of the press and legislation. Journalist and power. Citizen journalism and formation of civil
society. Evaluating news as a manifestation of civic responsibility. Facts and comments, a journalist's
opinion, and an analysis of events.

/ CMHU, BaacTh, rpaxiaHcKoe odmecTBo. ['pakaaHckoe OOIIECTBO W JIEMOKpPATHs, YPOBEHb
noepusi Kk CMU. KypHanucTtuka Kak «4eTBepTasi BJIacThy». BiHUsSHUE MOMUTHYECKUX M IKOHOMHYECKHX
dakTopoB Ha AesTenbHOCTH CMU Kak rojoca obmiecTBa 1 KpuTuka Biactd. CMU u murropaiv3m MHEHUH.
CBobona mpeccel M 3akoHoAarenbcTBO. JKypHamuer u BiacTe. ['pakaaHckas KypHAJIUCTUKA U
dbopmupoBaHHe TpakaaHckoro obmiectBa. OIleHKa HOBOCTEH Kak MpOSBICHUE TPaKIaHCKOU
OTBETCTBEHHOCTH. PaKThl U KOMMEHTapUH, MHEHHE KYPHAINCTA U aHAJIU3 COOBITHM.

Transparency of media ownership and conflict of interest: Ethics of economic relations

The founder and editorial staff. Advertising as one of the sources of income. Transparency and
controllability of financial flows.

| TpancnapenTHOCTH coGcTBeHHOCTH CMU M KOH(PJIMKT HHTEPECOB: ITHKA IKOHOMHYECKHX
OTHOLIEHMH. YupeauTenb U PEAAKIMOHHBIN KOJJIEKTUB. Peknama Kak OJUH M3 MCTOYHUKOB JOXOJA.
[Tpo3payHOCTh U KOHTPOIUPYEMOCTh (DUHAHCOBBIX MOTOKOB.

The main reasons for lawsuits against media editors ~ The concept of a lawsuit as a means of
protecting a violated right. Causes of conflict situations: abuse of freedom of the media and the rights of a
journalist, dissemination of false information, invasion of privacy, slander and insult, violation of
copyright laws, dissemination of defamatory information, misleading. Journalist as one of the parties in
the process. Release from liability. Analysis of specific court processes.

/ OcHoBHBIE NPUYUHBI CyeOHBIX HCKOB K pegakuusiM CMMU. [TousTHe 00 HCKe Kak CPelCTBe
3alIUThl HapylIeHHOro mpaBa. I[IpHuMHBI KOHQUIMKTHBIX CHUTyaluil: 3ioynorpebiieHue cBoOOaOM
MaccoBOM HMHQOpMaNMM M MpaBaMH >KYpPHAJIUCTa, PACIpOCTPAaHEHHWE HEIOCTOBEPHBIX CBEJIEHUM,
BTOP’KCHHUC B JIMYHYIO JKU3Hb, KJIICBCTA U OCKOp6J’IeHI/Ie, HapyYIICHHUEC 3aKOHOAATCIILCTBA 00 ABTOPCKOM
IpaBe, pacnpoCTpaHEHHE MOpOoYAIIUX CBEACHMH, BBeleHUE B 3a0myxaeHue. JKypHalucT Kak ogHa M3
CTOpPOH B rnporecce. OcBOOOXKI€HNE OT OTBETCTBEHHOCTH. AHAJIN3 KOHKPETHBIX CYJ€OHBIX MPOIIECCOB.

Intellectual property rights: the deontological aspect (official works, plagiarism, rewrite).
Role-playing game. An author, the work as an object of law, the exclusive right to the work. Grounds
for the free use of the work in the media. The specifics of legal relations of legal entities in the media.
Copyright of the news item. Features of the use of official works. Interview: legal and ethical aspects.
Types of liability for plagiarism and other violations of intellectual property rights.



/| WHTeJUIeKTyajIbHbIe NpPaBa. JIEOHTOJOTHYECKHil acneKT (ciay:KeOHble TNPOU3BeIeHHs,
IJIaruaT, pepaiiTUHr). ABTOp, NpPOM3BEACHHE KaK OOBEKT IpaBa, HCKIIOYHUTEIHLHOE MpPaBO Ha
npousBenenne. OcHOBaHUS [UII CBOOOJHOTO UCHONb30BaHUs mpomsBencHuss B CMMU. Crnemmduka
MpaBOOTHOIIEHUH cyObekToB paBa B CMU. ABTOpCcKOE MpaBo Ha HOBOCTHOE coobmieHne. OCoOeHHOCTH
UCIIOJIb30BAaHUS CIIY>)KEOHBIX Tpou3BeJeHuN. WHTEpBbIO: TMpaBOBbIE M ITHYECKHE acCHeKThbl. Buabl
OTBETCTBEHHOCTH 3a IUIaruat U MHbIE HapyIlIeHus B cepe HHTEIUIEKTYalIbHbIX MIPaB.

Journalism and the Internet The Internet in the profession of a journalist. Legal regulation
of mass media on the Internet. Forced self-regulation. The status of mass media on the Internet, their
signs. The status of a journalist on the Internet: legal and ethical aspects. Blogs as a type of media.
Convergent journalism and ethical standards. Netiket rules, ‘Network Manifesto’ , public programme
‘Clean Internet’

[’ Kypnanucruka u unrepuer. Murepuer B npodeccuu xypHanucra. [IpaBoBoe peryiaupoBaHue
MaccoBoi wuHpoOpManmu B wuHTepHeTe. [IpuHymurensbHoe camoperynupoBanue. Cratryc CMU B
MHTEpHETE, UX Npu3Haku. CtaTyc )KypHalIucTa B UHTEPHETE: IPAaBOBOW U TUUECKUM acleKThl. bioru kak
BHUO MEHaA. KOHBCpFeHTHa}I KYPHAJIMUCTUKA U 3TUYCCKUC HOPMBI. HpaBHna HCTHKCETA, ((MaHH(beCT CCTU»,
oOuiecTBeHHas rporpamMma «HucCTbIii HHTEPHET.
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Editorial management / PenaknuoHHbIii MeHETXKMEHT

Questions for the state exam:

1. The difference between media text and other intangible goods.

2. Typology of modern mass media editorial offices.

3. Transformation of editorial activity in the context of digitalization.

4. Audience and media text: features of interaction.

5. Key editorial processes and operations.

6. System of editorial process management tools.

7. The specifics of the system of motivation of mass media employees.

8. Types of leadership in mass media.

/

Bomnpochl K rocyaapcTBEHHOMY 3K3aMEHY:

1. Otnuune MCIUATCKCTA OT APYI'UX HEMATCPHUAJIbHBIX TOBAPOB.

2. Tunonorus COBPEMEHHBIX pEJaKIMii MacCMEIa.

3. Tpanchopmanus peIaKIIMOHHON EATEIHHOCTH B YCIOBUAX IHU(PPOBU3ALINH.
4. Aynutopusi © METUATEKCT: 0COOEHHOCTH B3aMMOICHCTBHS.

5. KimroueBsie PCAaKIIMOHHBIC ITPOUCCCHI U OIICPaInH.

6. CucreMa HHCTPYMEHTOB MEHEJDKMEHTA PETAKIIMOHHBIX ITPOIECCOB.

7. CHCI_II/I(I)I/IKB. CUCTCMbI MOTHUBAIUNU COTPYAHUKOB MaCcCMCIra.

8. Bujel muepcTBa B MaccMeua.

Theoretical foundations of media management in the context of digitalization Th

evolution of the main theoretical approaches and the current paradigm of media management. Strategic
media management. Structural and organizational theories of media management. Transformation of
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editorial activity in the context of digitalization. Methodological and practical problems of modern
editorial management.

TeopeTn'{ecm/le OCHOBbBI MCAUAMCEHEIKMEHTA B YCJI0BUAX III/I(l)pOBI/BaIII/II/I. 9BOJIIOLII/I$I
OCHOBHBIX TCOPCTHYCCKHUX IMOAXOJ0B M aKTyallbHas IapajiurMa MEHCIKMCHTA CMU. CTpaTequecm/Iﬁ
MenuamMeHeDKMEHT. CTpyKTYpHbIE M OpraHU3allMOHHBIE TEOPUH MeIuaMeHePKMEHTa. Tpanchopmarius
peI[aKHHOHHOﬁ ACATCIIBHOCTH B YCIOBHUAX AWUTHTaJIM3allHH. MeTO,I[OJ'IOFI/ILIeCKI/Ie U IPAKTHYCCKHUEC
poOJIEMbI COBPEMEHHOT'O PEAAKIIMOHHOTO MEHE[KMEHTA.

Structure of the modern editorial office  Typology of modern mass media editorial offices.
Basic organizational structures of editorial offices. The transformation of editorial structures under the
influence of convergence. The main models of ‘convergent’ editorial offices.

CTpykTypa CcOBpeMeHHOH peJakuuu. Tumosords COBPEMEHHBIX pEIaKIuid MaccMmeaua.
ba3oBble OpraHW3alMOHHBIE CTPYKTYphl pemakiui. TpaHchopMaius pelnakIHOHHBIX CTPYKTYpP IO
BIMSHUEM KOHBepreHnu. OCHOBHbBIE MOJIENIN «KOHBEPTEHTHBIX)» PEeIaKIUM.

Commodity and product characteristics of the media text The key markets in which mass
media operate. Commodity and product specifics of the media text. The discreteness of the media text and
its levels. Immanent incompleteness, ambivalence of presentation, diachrony, asystematicity of media text
as its main features. The influence of the commodity-product specifics of the media text on the production
process.

TOBﬁpHO-l’lpO}IyKTOBBIe XaAPaKTEePUCTUKHU MEAUATCKCTA. Kimrouesrnie PBIHKHM, Ha KOTOPBIX
Q)YHKHI/IOHI/IPYIOT MmaccMeaua. TOB&pHO-HpOI{YKTOBa}I CHCI_II/I(i)I/IKa MCOUATCKCTA. [[I/ICerTHOCTB
MCIUATCKCTAa U €€ YPOBHH. NmMmManentHas HE3aBCPIICHHOCTD, aM6I/IBaJIeHTHOCTI) MMpe3CHTalu,
JAUAXPOHUYHOCTb, ACUCTCMHOCTb MCIHUATCKCTAa KaK €ro OCHOBHBLIC ocobenHocTH. Bimsanue TOBAPHO-
IIPOJYKTOBOM CIIEIM(HUKN MEIHaTeKCTa Ha IPOU3BOICTBEHHBIH MPOIIECC.

Interaction between the audience and the mediatext The audience as a consumer of
journalistic texts. Key characteristics of the audience and methods of studying them. Basic stages of
interaction between the consumer and the text. Factors influencing the consumer preferences of the
audience. Features of the distribution of attention across different types of media texts. The quality of
journalistic texts as a factor of editorial management; ‘editorial’ and ‘audience’ understanding of quality.
Editorial efficiency: approaches and concepts.

B3anMmopeiicTBue ayquTOpuM M MeAMaTeKCcTa. AyIUTOpUS KaK MOTPEOUTENb KYPHAIUCTCKUX
TekcToB. KitroueBble XapPaKTCPUCTUKU AYAUTOPUHU W MCTOAblI HX H3YUCHUS. ba3oBrle »3Tammbl
BSaI/IMO)IeI\/'ICTBI/ISI HOTpe6I/IT€J'I$[ U TCEKCTa. d)aKTopLI BIIUSITHUS Ha HOTpe6I/IT€J'II>CKI/I€ NpeaAIOUYTCHUSA
AyJAUTOPUH. OcobenHocTH pacnpeaciicCHid BHUMAHHA 110 Pa3HbIM BHIAaM MCIHUATCKCTOB. KauectBO
KYPHAIUCTCKUX TEKCTOB Kak (PaKTOp peJaKLMOHHOIO MEHEKMEHTA; «PEAAKIIMOHHOE» U «@yAUTOPHOE»
IIOHUMAHHEC Ka4y€CTBaA. 3(1)(1)6KTI/IBHOCTB ACATCIIBHOCTHU pe,[{aKLH/II/I: noAaxXoAbl U KOHICIIIHUH.

The process of creating an editorial product Key principles of operational / process
management of the media editorial office. Schematic diagram of the editorial office. Basic workflows.
Decomposition of editorial processes as a key tool of process management. A typical structure of the
media text creation process. Characteristics of key operations in the work of a journalist. A system of
tools for managing editorial processes. The level of labor spent on editorial processes. The attitude of
journalists to various processes.

IIpouecc CO31aHusA peaaKIMOHHOIO NPOaYyKTa. Kirouessie MPUHIUATIEI
OTIEPAIIMOHHOTO/TIPOIIECCHOTO ympaBieHue padoror penakiuun CMU. TlpuHnmunmanbHas cxema paboTh
pCaaKkIuu. OCHOBHEBIE pa6oqI/Ie IMPONLCCCHhI. I[CKOMHOL%I/ILIPIH PCAAKIIUOHHBIX HNPOHCCCOB KaK KIIIOUEBOU
MHCTPYMEHT TMPOLECCHOTO MEHEKMEHTa. THumoBas CTpPyKTypa IMpolecca CO3JaHus MeauaTeKcTa.
XapaKTepI/ICTI/IKa KIIFOYEBBIX onepaum‘/'l B paGOTC KypHaAJIUCTA. Cucrema HHCTPYMCHTOB MCHCIPKMCHTA
PeIaKIMOHHBIX TPOIECCOB. YPOBEHb Tpyao3aTpaT Ha peAaKIMOHHBIE MpoIrecchl. (OTHOIICHUE
KYPHAIUCTOB K PAa3JIMYHBIM IIPOLCCCAM.



Competencies and personal qualities of editorial staff Management of journalistic work as
both creative and industrial activity. Basic approaches to managing creativity. The main competencies
and personal qualities of journalists that are in demand by modern editorial offices. Features of the
competence approach in media management. Management tools for working with the competencies and
personal qualities of mass media employees.

KOMI[eTeHIII/II/I U JIMYHBIC Ka4vyeCTBa COTPYAHHUKOB PEAAKIIHU. anaBneHHe KYPHAIUCTCKUM
TPYAOM KaK TBOp‘lCCKOﬁ n HHHyCTpHaHBHOﬁ ACATCIIBHOCTBIO. Bbazosrie moaAXodbl K YIIPABJIICHHUIO
TBOPYCCTBOM. OcHOBHEIE KOMIICTCHIMU W JIMYHBIC KAa4YCCTBa IKYPHAJIUCTOB, BOCTpe6OBaHHLIe
COBpEMEHHBIMH PCAAKIIUAMMH. OCO0EHHOCTH KOMIIETEHTHOCTHOI'O nmoaxoga B MCEAUAMCHCIKMEHTEC.
YnpaBiaeHYeCKHiI HHCTPYMEHTapuil B pabOTe C KOMIIETCHIUSMHU M JIMYHBIMUA Ka4eCTBaMHU COTPYAHUKOB
maccMeama.

Motivation of mass media employees Motivational aspects of editorial management. The
specifics of the motivational structure of the editorial staff. The main motivating factors of Russian
journalists. ‘Material’ and ‘non-material’ motivation blocks. Ways to study the motivation of journalists.
Management tools in working with the motivation of editorial staff. The relationship between the
characteristics of the personality of journalists. Satisfaction and fatigue of journalists.

MOTI/IBaIII/IH COTPYAHHUKOB MaccMeaua. MOTI/IBZ[HI/IOHHI:IG ACIICKTHI PECAAaKIUOHHOT'O
MeHeKkMeHTa. Criennduka MOTHUBAIIMOHHOM CTPYKTYpPBI COTPYIHUKOB penakuuu. OCHOBHBIE (PaKTOPHI
MOTHUBALIUM POCCUHCKUX >KYPHAJIUCTOB. «MarepHallbHbII» U «HEMAaTepUAIbHBII) OJIOKH MOTHUBALIUHU.
Croco0sbl HN3YyUCHUA MOTHUBAIIUU KYPHAJIIHMCTOB. praBJ’IeH‘{eCKI/Iﬁ I/IHCTpYMeHTapI/Iﬁ B pa60Te C
MOTHBAlME COTPYJHUKOB peIakuuii. B3anMOCBS3b XapaKTEPUCTUK JIMYHOCTU KYPHAIHCTOB.
yI[OBJ'IGTBOpeHHOCTL " YCTAJIOCTD KYPHAJIUCTOB.

Leadership and organizational culture in mass media Leadership and organizational culture
as factors of editorial management. Typical models of management styles in mass media. Autocratic and
democratic management. Senior managers focused on work/tasks and managers focused on a
person/employee. Transactional and transformational management styles. The most important processes
in the work of the head of the editorial office. Competencies and personal qualities of media managers.
New challenges of media management in the context of convergence. Levels of organizational culture in
the editorial office. The influence of editorial culture on the effectiveness of management tools.

.JII/I}IepCTBO H OpraHm3alMOHHasi KYyJbTypa B MacCMeaua. .HI/II[epCTBO U OpraHu3allMOHHasA
KYyJIbTypa KakK q)aKTOpLI PCAaKIUOHHOTO MCHCIKMCHTA. Tumossie MOACIn cTunei YIIpaBJICHUS B
MaccMmenua. ABTOKpAaTHYHOE U JIEMOKPATUYHOE PYKOBOJICTBO. PyKOBOACTBO, COCpPENOTOUYEHHOE Ha
pa60Te/3aL[aan U PYKOBOACTBO, COCPEAOTOYCHHOC Ha I{eJ'IOBeI(e/COpr,[[HI/IKe. TpaH3aKL{I/IOHHBII71 u
TpaHC(HOPMAITMOHHBIA CTHUJIM yrIpaBieHus. Hawmbonee BakHbIE TPOILECCH B pabOTe PYKOBOJHUTEIS
pCaaKkIuu. KOMHCTGHHI/II/I " JINYHBIC KAY€CTBAa MCIUAMCHCI?KCPOB. Hosrie 3aJadyu MEIUaMCHCI>KMCHTA B
YCIIOBHUSIX KOHBEPIEHIMHM. YPOBHHM INPOSBICHHsS OPraHU3allMOHHON KYJIbTYpbl B peNakuuu. BriusHue
PENaKIMOHHON KyIbTYphl Ha 3()()eKTUBHOCTh YIPABICHUECKOTO HHCTPYMEHTApHSI.
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