COBPEMEHHBIE NCCJIEJJOBAHUA ‘KYPHAJIMCTUKHA U KYJIBTYPbI:
IHPOBJIEMATHUKA U METOJOJIOI'UA

Henpto ocBoeHuss nucuuminHbl «COBpEMEHHBIE HCCIEAOBAHUS KYPHAJIUCTUKU U
KyJbTYpbl: NpoOJeMaTuka M METOAOJIOTUS» SBISETCS MOJIy4YeHUE TEOPETUUECKUX U
NPaKTUYECKUX 3HAHWN B 0OJACTH M3ydeHUs B3aMMOJIEHCTBHS KyJIBTYPHl M Pa3IUYHBIX MEIHA,
OCBOCHHE CYILECTBYIOIIMX KOHLENLIUNA U METOAOB HCCIENOBaHUM, IOHUMAHUE IyTEH pa3BUTHS
COBPEMEHHOM HAayKHM O KyJIbTYyp€ M MacCOBOM KOMMYyHHUKallMM. B pamkax Kypca CTYyAEHTBI
NOJTy4aT HaBBIKU pabOThI C HCTOUHUKAMH, ITOMCKA MCCIIEeOBaHUM B n30paHHO cdepe, Haydarcs
OLICHUBATh JIOCTOBEPHOCTh Yy KUX HCCIEIOBAHUI U IIPOEKTUPOBATh CBOM.

OO01mas TpyI0eMKOCTh AUCIUILINHBI COCTABIISACT 2 3a4eTHHIE eMUHUIBI (72 daca).

®opMbI TeKymero

Ne Pazpen KOHTPOJIsA M
n/n AUCHUILIMHBI MPOMEKYTOYHOM
aTTecTaluu

HNcrtokn Haykm O KyJbType M MAacCOBBIX KOMMYHHUKAIIHSX.
OcHOBHBIE TpyAbl MO TEOPUU MACCOBOM KOMMYHHUKAIIMH.
N3yuenne obOmectBennoro MHeHuss B CIIA wu Poccum.
Conmonorust KyabTypbl U MaCCOBOM KOMMYHUKAIIHI

OCHOBHbIE HIKOJbI M3YyYEHHUs KyJAbTYphl M Meaua XX Beka.
Kynsryponoruss B Poccun u cultural studies B bputanuu u
CHIA: BakHelIIMe KOHIEOIUA M METOALI HCCIEIOBAHUM.
OcHoBHble ugen DPpaHkPypTckoil U AHHEHOEPrCKOW IIKOJ.
CrpykTypanausM, CEMUOTHYECKHE U CEMAaHTUUYECKUE MOAXObI K
W3YYEHUIO KYJIBTYPhI M MEJIha

HampaBnenust uccienoBaHMii Menua W KyJBTYpPbl CETOIHSA.
Wnen «BUPTyallbHOW KyJBTYPBD» U «MH(OPMALIMOHHOTO BEKa»
Ha pybexe XX u XXI croneruii. [T1aBHBIE TEMBbI, BOPOCHI U
HanpaBJIeHUs HAyKU O KyiubType M maccmenua B XXI Beke.
OcHOBBI HH(OPMAIIMOHHOTO TOMCKA B COBPEMEHHOW HAy4YHOU
U Meznuacpene. OMIUPUKA U TEOPUS

MeTonoyioruss ¥ METOAMKA COBPEMEHHBIX HMCCIIEAOBAHUMN
KyJIbTypbl W MacCMeua: CTPYKTYPHO-QYHKIIMOHATbHBIN
aHaJIM3 ¥ CHCTeMHBIM momaxon B u3ydeHnn d¢pdexro CMU.
KonuuecTBeHHBIE METOABI: COIMOJOTMYECKHUN aHaIU3 U
METOJMKAa OIpPOCOB, KOHTEHT-aHAU3, U3MEPEeHMs] pEeHTHHTra.
KauecTBeHHBIE METONBI: KOHIEeNIHUS (GpelMHHTa U
dbopMHUpOBaHUS TOBECTKH [HS, OMNPOC OSKCHEPTOB MU Jp.
MennanuHrBUCTHKA U KOMIUIEKCHBIM aHAJM3 MeIUaHappaTUBa.
Anamu3 Oompmux naHHbix (big data analysis) u ero
MEePCIEKTUBBI




TexHonoruss nyoOnukanuu pe3ylbTaTOB HCCIEIOBAHUM.
KonnexkTuBHblE WM MHAMBUAYalbHbIE HUCCIENOBaHUA. JKaHpbI
HAay4YHBIX TEKCTOB — CTaThsl, MOHOrpadus, Te3UChl U
BBICTYIIJICHUS Ha KOH(PEPEHIIUAX

3auer

CONTEMPORARY STUDIES OF MEDIA AND CULTURE: PROBLEMS AND

METHODOLOGY

The primary purpose of the discipline ‘Contemporary Studies of Media and Culture:
Problems and Methodology’ is to obtain and develop theoretical and practical knowledge in the
field of studying the interaction of culture and various media, mastering existing concepts and
research methods, understanding the ways of developing modern science of culture and mass
communication. As part of the discipline students acquire the skills of working with sources,
searching for research in a chosen field of studies, learning to evaluate the reliability of other

researches and design their own.

The total workload of the discipline is 2 credits (72 hours).

Forms of Current
Control and

mass communications and culture

Ne Discipline Section Intermediate
Assessment
The origins of studies of culture and mass media. Major works on
the theory of mass communication. Public opinion concept and
1 | traditions of its research in the USA and Russia. Sociology of

The main trends of studying culture and media of the twentieth
century. Cultural studies in Russia, the Great Britain and in the
United States: the most important concepts and research methods.

2 . . L
The main ideas of the Annenberg School. Structuralist, semiotic
and semantic approaches to culture and media
Current areas of media and culture research. Ideas of “virtual
culture” and “information age” at the turn of the 20th and 21st

3 centuries. The main topics and directions of the science of culture

and mass media in the XXI century. Basics of information
searching in the modern scientific and media environment.
Empirics and theory




Methods of modern culture and mass media research: structural
and functional analysis, a systematic approach to studying the
effects of mass media. Quantitative methods: sociological survey
methodology, content analysis, rating measurement. Qualitative
methods: the concept of "framing" and of the "agenda setting",
interviewing experts, etc. Media linguistics and complex analysis
of media narrative. Big data analysis

Technology of publication of research results. Collective and
individual research. Genres of scholar texts: an article, a
monograph, theses of a speech at the conference

Credit




