UHOCTPAHHBIA SI3bIK. AHIJIMUCKHUM SI3BIK

Juctummaa «HOCTpaHHBIN SI3bIK. AHIVIMACKHN SI3BIK» IMpelHa3HaueHa st hop-
MHUPOBAHHUA Y CTYACHTOB MAaruCTPaTypbl yCTOMYMBBIX HABBIKOB HUCIIOJIb30BaHUs AHITIMMCKO-
IO SI3bIKa KaK CPeJICTBA MEXKYJIbTYPHOH U IpodecCHOHaIbHON KOMMyHUKanuu. [IporpamMma
Kypca IpeycMaTpuBacT: OBJIAZJICHUE MHOCTPAHHBIM S3bIKOM Ha ypoBHe Cl; HaBbIKamMu 4Te-
HUS ¥ TepeBoja NPOoQPecCHOHATBHBIX TEKCTOB, KPUTHUECKOTO aHAIN3a U MPE3CHTAIUN CO-
Jiep>KaHUs aHTJIOSI3BIYHBIX T'a3€THBIX U JKYypHAIbHBIX TEKCTOB ypoBHs Cl, mponyunpoBaHus
CaMOCTOATEJIBHBIX YCTHBIX BBICKa3bIBAHWM M NHCBMEHHOM pe4Yd B PaMKax HM3y4aeMoOM Ipo-
rpaMMBbl, IIPOBEIECHUSI CAMOCTOSITEIBHOIO MCCIIEOBAHUS B 00JACTH MEAMAIMHIBUCTUKH U
IIPE3EHTALMY €T0 PE3yIbTaTOB.

L[CJII/I OCBOCHMUS AVCIIUIIJINHBI.

. OBJIa/ICHUE NHOCTPAHHBIM SA3bIKOM (aHIVIMHCKUM) Ha YpPOBHE, HEOOXO0AUMOM
11 Ipo(ecCHOHaIbHON KOMMYHUKAIIMU B 00J1aCTH Macc-Mena;

. (dbopMHpOBaHKE HABBIKA MIEPEBO/IA AYyTEHTHYHBIX HAYYHBIX, HAYYHO-
MOMYJISIPHBIX, U MYOJIMIUCTUYECKUX TEKCTOB;

. (bopMHpOBaHKE HABbIKA IPOBEIEHUS CAMOCTOSTEIBHOIO HAYYHOTO UCCIIE/10-
BaHWI,

. (dbopMHupoBaHKE HABBIKA TIPOBEICHUS MMPE3CHTALNH.

OCHOBHBIC 33J]auu: OBJIAJICHUE HABBIKAMH IEePEeBOJa U pedepUpOBaHHS AHTIIOS3bIU-
HEBIX CTaTeH U TCKCTOB, MMPOAYLHUHUPOBAHUA U PECAAKTUPOBAHUA ITMCbMCHHBIX TCKCTOB PA3HBIX
’KaHPOB.

OO0mast TPYyA0EMKOCTh AUCITUTUINHBI COCTABIISIET 8 3a4eTHBIX equHHMII (288 JacoB).

DopMbI TEKYLLEI0 KOH-

Ne Pasznen TPOJIS U

n/n I CIHHTIIMHBI MPOMEKYTOYHOM aTTe-
cranmumu

C1

1 Media and Democracy

2 Media and Elections
IK3amMeH

3 Intercultural Competence

4 Nonverbal

Communication
5 Media and Stereotypes

6 Media and Human Rights

.. IK3aMeH
7 Political Correctness

8 Professional
Networking




B2
Newspapers

Radio
Magazines

Television

IK3aMeH

New media
Photojournalism
Advertising

Marketing

IK3aMeH




